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DOUBLE-DECKED  MARKETING !  Pictured  here  is  a  double-decked  market  basket  that 
shoppers  wheel  around  self-service  stores.  Filling  these  market  baskets  with  canned 
foods  is  the  purpose  of  the  “tested-idea”  campaign  American  Can  Company  runs 
in  the  magazine,  “Super  Market  Merchandising”.  These  practical  ideas  on  canned- 
food  selling  help  super  market  managers  move  more  of  the  foods  you  pack. 


AMERICAN  CAN  COMPANY 

2  3  0  PARK  AVENUE,  NEW  YORK,  N.  Y. 


IT’S  ON  THE  WAY 

—another  opportunity  for 
extra  volume  on  every 
Del  Monte  item 
you  handle! 


'UdTlknte 


iloumup 


GROCER-PROVED  IN  THOUSANDS 
OF  STORES.  These  big  fall  Del  Monte 
sales  events  have  not  only  doubled  and  tri¬ 
pled  canned  food  volume  for  many  grocers 
during  tie-ins,  but  have  also  increased  busi¬ 
ness  in  all  departments. 

WORKS  EVERYWHERE.  National  cover¬ 
age  through  big  double -page  full -color 
spreads  —  in  Life,  out  Oct.  17;  in  the  Satur¬ 
day  Evening  Post,  out  Oct.  29!  Billboards, 
too  —  in  over  200  selected  cities  and  towns, 
from  Oct.  15  to  Nov.  15. 

Plan  a  month  of  Del  Monte  selling  — 


TIMED  RIGHT.  Naturally,  you  want  a  fall 
canned  food  sales  event  in  your  store.  The 
Del  Monte  Round-Up  assures  you  maxi¬ 
mum  volume  —  helps  you  to  feature  any 
Del  Monte  Product  you  have  in  stock. 

EASY  TO  USE  SELLING  DISPLAYS. 

Plenty  of  new  Round-Up  posters  and  ban¬ 
ners  for  your  tie-ins.  Get  all  you  need  — 
free  —  from  your  Del  Monte  representative, 
or  drop  a  card  direct  to  Promotion  Depart¬ 
ment,  California  Packing  Corporation,  San 
Francisco,  California. 


OctdSe^}^ 

—  and  get  the  jump  on  this  season’s  canned  foods  business! 


THE  CANNING  TRADE  is  published  every  Monday  by  THE  CANNING  TRADE,  20  S.  Gay  St.,  Baltimore,  Md.  Arthur  I.  Judge,  Manager  and  Editor;  Arthur  I. 
Judge,  Advertising  Manager;  Edward  E.  Judge,  Circulation  Manager.  Yearly  Subscription  price:  U.  S.  A. — $3.00;  Canada — $4.00;  Foreign— $5.00.  Advertisiig 
rates  upon  application.  Forms  close  Wednesday;  cover  forms  Tuesday.  Copy  required  for  proof  ten  days  in  advance  of  close.  Entered  as  Second  Class  mattor 
at  the  Post  Office,  Baltimore,  Md.,  under  Act  of  March  3rd,  1879. 


PEA 

HULUNQ 

EQUIPMENT 


For  the  successful  operation  of  a 
pea  or  lima  bean  cannery,  no 
mechanical  equipment  is  so  impor¬ 
tant  as  efficient  and  economical 
hulling  equipment.  Machines  that 
will  thresh  the  highest  percentage 
of  the  quality  from  the  vines,  that 
reduce  breakage  and  save  peas, 
largely  determine  the  profit. 

Consequently,  Hamachek  Ideal 
Viners  and  equipment  are  playing 
an  increasingly  important  part  in 
the  production  .of  canned  peas  and 
lima  beans. 


FRANK 

h 
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TO  PROFIT  FOR  THE  CANNER’^ 


A  FASTER,  MORE  ACCURATE 

Lewis  Quality  GRADER  and  WASHER 

FOR  PEAS  AND  WHOLE  KERNEL  CORN 

•  A  completely  automatic  triple  reel  system  for 
cleaning,  reclaiming  and  recirculating  the  brine 
makes  the  New  LEWIS  GRADER  vastly  more  effi¬ 
cient  than  others  which  rely  on  hand  labor  for 
emptying  refuse  baskets.  The  same  improvement 
el  iminates  the  waste  of  brine  eommon  to  old  types 
of  equipment.  Faster,  too  —  eapacity  up  to  300 
cans  per  minnte. 

This  grader  operates  on  the  gravity  principle. 
Accurately  separates  fancy  from  mature  peas,  get¬ 
ting  the  maximum  quantity  of  premium  grades. 
Uses  brine  of  lower  density  and  far  less  salt  be¬ 
cause  of  efficient  npward  current  effect  employed 
only  in  the  Lewis  Quality  Grader. 

A  simple,  built-in,  automatic  brine  density 
control  is  now  furnished  with  all  Lewis  Graders. 

By  using  a  special  reel,  (furnished  extra)  in  place 
of  one  rod  reel,  this  Grader  makes  an  excellent 
washer  for  whole  kernel  com. 

Tmly  a  versatile  machine  for  any  canning 
plant ! 

*  F3iC  Engineer*  are  constantly  developing  and 
testing  new  machines for  producing finestquality 
packs  at  lower  cost* 
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NOOPESTON^  ILimOiS 


B.€01-T 

Food  Machinery  Corporation 
(Sprague-Sells  Division),  Hoopeston,  III. 

Please  send  □  General  Catalog. 

□  Full  Details. 

Firm _  _ _ 

City  _  _ State —  -  — 

Attention  of - 


This  timely  full  page,  full  color  ad  promoting 
canned  vegetables  and  supporting  the  National 
Nutrition  Program  appears  in  the  Oct.  4th  issue  of 
The  Saturday  Evening  Post.  It  is  the  eighth  ad  in 
Continental  Can  Company's  series  promoting  prod¬ 
ucts  that  come  in  cans  and  the  second  one  cooper¬ 
ating  with  national  defense.  Free  reprints  are  avail¬ 
able  upon  request. 
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THE  CANNING  TRADE  CANNING  AND  ALLIED  INDUSTRIES 

Published  Every  Monday  Since  1878  •  ARTHUR  I.  JUDGE,  Editor  m  VOLUME  64,  NUMBER  9 


EDITORIALS 


Be  WARNED! — The  machinery  and  the  supply 
men  to  the  canning  industry,  and  to  food  pro¬ 
ducers  generally,  are  fretting  because  they  cannot 
get  priorities  on  the  materials  they  require  to  build 
new  machinery  and  supplies;  at  present  only  for 
necessary  repair  parts  and  replacements.  And  be¬ 
cause  they  foresee,  quite  clearly,  that  this  condition 
must  only  grow  worse  as  time  moves  on,  some  say 
they  will  curtail  their  operations,  reduce  efforts  to 
sell,  and  some  even  threaten  to  stop  altogether.  This 
is  but  a  natural  reaction  and  will  pass  away  with  the 
tantrums,  after  they  have  cooled  down  and  can  see 
the  matter  in  its  true  light.  Men  are  but  grown  up 
children,  and  we  have  all  been  badly  spoiled  over  the 
years,  in  being  able  to  do  as  we  please,  but  American 
business  men  were  never  given  to  staying  in  a  pout 
very  long.  Nor  will  any  among  the  supply  sources 
to  this  greatest  of  food  industries,  when  they  see  and 
realize  that,  in  fact,  they  are  among  God’s  chosen  chil¬ 
dren  in  this  drive  for  complete  defense. 

It  has  been  truthfully  said  that  guns  and  tanks  and 
ships  are  useless  without  properly  trained  men  to  man 
them,  but  it  is  just  as  true  that  without  good  food 
and  plenty  of  it,  the  best  of  materials  and  the  finest 
trained  operators  would  be  even  more  useless.  So,  if 
anything,  food  comes  before  armaments  and  men,  and 
our  defense  leaders  know  this,  and  what  is  more  to  us, 
they  recognize  canned  foods  as  foremost  in  this  im¬ 
perative  necessity.  You  could  not  obtain  a  more  fa¬ 
vored  position  if  you  were  given  the  right  to  designate 
it  yourself. 

We  warn  you,  however,  against  the  danger  of  over- 
confidence:  all  the  world  and  his  lackies  do  not  know 
you  and  your  machines  or  supplies,  yea,  not  even  cans, 
the  essential  to  canned  foods,  and  the  supplies  and  the 
services  can  makers  render. 

Let’s  go  back  to  the  primer  class:  how  many  of 
you  can  answer,  right-off-the  bat,  “where  do  we  buy 
-  this  or  that,  any  one  of  a  hundred  or  more  things 
nreded  regularly  in  your  business,’’  canners  or  ma- 
c’nery  supply  men?  Notone!  Truly,  we  are  having 
irr.re  inquiries  where  to  buy  this  and  that,  who  makes 
tr  ‘s  and  who  that,  than  ever  before  in  our  long  service 
h  this  industry.  And  do  you  know  whether  or  not 
L  ^  supply  source  you  have  been  accustomed  to  use,  is 
c  -rating  or  can,  or  will  under  the  new  order  of 
t  ugs?  Do  they  know  that  you  are  operating,  if  you 
1  a  supply  source  for  the  canners? 

-'he  Canning  Machinery  &  Supplies  Association 
b  ve  answered  the  question.  A  few  months  ago  it 
'  s  rumored,  and  discussed,  whether  or  not  a  Ma- 
f  '  nery  Show  would  or  should  be  made  at  this  year’s 


Convention,  as  always.  That  is  in  line  with  this  in¬ 
clination  to  let  down,  and  do  nothing.  But  they  have 
wisely  answered  it  by  deciding  to  have  a  Machinery 
Show — probably  the  most  important  show  ever  put 
on.  Why?  There  will  not  only  be  a  large  mfmber  of 
new  firms  coming  into  the  canning  business,  but  many 
old  canners  are  adding  to  their  lines,  canning  new 
products  and  increasing  the  food  output.  Good,  patri¬ 
otic,  and  sane  business.  Most  of  these  are  not  any 
more  sure  where  to  buy,  or  what  they  may  need,  than 
the  children  of  that  primer  class,  and  they  will  wel¬ 
come  the  chance  to  see  and  compare,  which  the  big 
show  and  your  advertising  will  afford  them. 

Maybe  we  are  old  fashioned,  and  a  back  number,  but 
it  is  our  opinion  that  the  firm  which  does  not  trot  out 
every  piece  of  machinery  or  supply  it  makes,  in  well 
displayed  advertising,  telling  all  and  sundry  just  what 
the  machine  does,  and  where  it  fits  into  his  busi¬ 
ness —  (no  matter  how  well  known  he  may  flatter  him¬ 
self  it  is  known,  nor  for  how  long) — will  miss  the  boat. 
The  whole  canning  industry  is  hungry  for  just  such 
detailed  information.  That  goes  for  every  item  used 
in  this  industry,  from  the  building  of  the  plant,  the 
equipment  of  the  office,  the  installation  of  the  ma¬ 
chinery,  in  all  its  details,  through  all  the  various  sup¬ 
plies,  from  seeds  to  labels  and  boxes.  And  if  the  can¬ 
ners  could  but  realize  it,  likewise  to  the  introduction 
of  their  brands  and  the  kinds  of  goods  they  pack,  so 
that  they  could  build  their  own  business,  and  not  be 
dependent  upon  jobbers’  labels.  It  is  the  greatest  op¬ 
portunity  to  gain  independence,  and  to  build  good¬ 
will,  that  the  canners  have  ever  had.  What  good-will 
does  a  canner  build  under  buyers’  labels?  With  that 
buyer,  possibly,  but  with  no  one  else! 

Instead  of  letting  down  and  pulling  in  your  horns, 
because  you  feel  that  business  will  be  too  good,  this  is 
the  very  time  to  make  a  most  determined  effort.  There 
is  no  recommendation  like  being  sold-up,  with  certainty 
and  at  a  profit.  And  this  time  you  have  the  profit  to 
make  it  possible  to  lay  a  solid  foundation  for  all  the 
years  to  come,  after  the  trouble  has  passed.  In  other 
words,  in  doing  this  you  will  be  spending  only  a  small 
portion  of  the  profits ;  whereas,  if  business  were  dead, 
and  you  knew  that  you  must  advertise  (as  you  would) 
you  would  have  to  take  the  expense  out  of  the  bone, 
not  out  of  the  profit,  as  you  can  do  now.  Don’t  muff 
this  opportunity  to  build  for  the  future. 

Many  of  you  have  placed  your  advertising  with  Ad¬ 
vertising  Agents.  They  are  bright,  intelligent  sellers, 
and  experts  in  display  to  make  your  investment  as 
highly  profitable  as  possible;  but  do  they  know  the 
industry  as  you  do?  Cooperate  with  them,  pointing 


:  CANNING  TRADE  •  September  29,  1941 


5 


out  the  rush  of  new  business  from  new  and  old  firms 
and  they  will  welcome  the  help.  Remember  a  lot  of 
other  manufacturers,  cut  off  because  they  are  not  en¬ 
gaged  in  defense  work,  will  seek  to  get  a  share  of  this 
prime  defense  business ;  such  firms  as  the  auto  makers, 
but  who  can  produce  trucks  and  tractors  to  serve  the 
canners  and  the  growers  of  canning  crops.  No  one 
can  say  how  many  lines  of  industry  will  be  rendered 
useless  until  this  most  important  effort  has  been  ac¬ 
complished;  but  there  will  never  be  any  let  up  in  the 
canning  of  foods,  or  other  food  production.  Are  you 
lucky!  ! 

ADVERTISING  SENSE — Wonder  if  we  can  lay 
down  some  basic — axiomatic — truths  about  adver¬ 
tising  contracts  in  these  columns?  Canners  are  be¬ 
ginning  to  advertise,  and  unless  they  get  started  right¬ 
ly  they  may  be  bitterly  disappointed,  both  in  returns 
and  in  the  costs,  and  they  will  turn  bitter,  as  every 
such  neophyte  invariably  does  about  advertising. 
There  is  no  more  powerful  influence  in  business  than 
good  advertising,  rightly  done;  and  exactly  because 
that  is  true  there  is  nothing  so  prostituted,  so  used  for 
deception,  as  advertising :  in  media  used,  in  display  and 
in  rate  charges.  Apparently  the  entire  publication 
field  is  under  the  ban  as  being  unmitigated  liars;  at 
least  it  is  now  customary  to  demand  sworn  statements 
of  circulation !  Reputable  publications  are  not  to  blame 
for  this,  you  well  know.  But  look  over  the  field  and 
note  the  tremendous  out-pouring  of  newspapers,  peri¬ 
odicals,  magazines  and  what  not,  and  you  will  not  have 
to  be  told  that  most  of  them  are  mere  vehicles  for  ad¬ 
vertising:  means  of  extracting  huge  sums  of  money, 
at  high  rates,  from  gullible  advertisers,  with  no  other 
definite  purpose  in  life.  They  prostitute  the  advertis¬ 
ing  field,  and  make  the  going  hard  for  the  honorable 
and  reputable  publications,  serving  a  real  purpose. 

How  is  one  to  tell  which  is  which?  Well,  in  the  first 
place,  if  a  sworn-to  statement  is  necessary,  at  least 
you  know  you  are  dealing  with  a  liar,  and  you  do  not 
have  to  be  warned  to  have  no  dealings  with  a  liar.  One 
more  lie  (to  the  statement)  would  never  bother  a  liar. 

The  Government,  through  the  Post  Office  authori¬ 
ties,  offers  protection  to  the  legitimate  periodical  or 
journal,  through  the  granting  of  2nd  Class  mailing 
privileges,  under  very  rigid  rules  and  regulations.  For 
instance  “write-ups”,  “puffs”,  descriptions  of  new  in¬ 
stallations,  with  the  name  of  the  firm  furnishing  them, 
are  not  allowed.  Only  bona  fide,  paid-for  subscriptions 
may  be  mailed,  with  a  limited  number  of  free  sample 
copies.  “Controlled  Subscriptions”  (free),  House- 
Organs  and  publications  put  out  by  a  firm  or  corpora¬ 
tion  for  their  own  purposes,  cannot  secure  Second  Class 
privileges. 

But  the  one,  sure  and  certain  manner  to  protect 
yourself  against  this  all  too  prevalent  swindle,  is  to 
use  your  own  common  sense.  And  it  is  surprising  how 
few  prominent  advertisers  really  do  that:  they  are 
too  busy,  they  say.  They  know  there  is  one  best  in 
every  field;  at  least  it  is  worth  finding. 

Comparisons  are  always  odious,  and  we  have  no  de¬ 
sire  to  make  them.  So  let’s  take  our  own  case,  as  an 
example :  serving  the  canning  and  allied  industries.  In 


this  case  for  supply  sources:  do  the  canners  want  r 
business  service,  up  to  the  latest  possible  moment,  pre 
ferably  daily  but  certainly  not  less  often  than  weekly, 
or  are  they  satisfied  with  an  interesting,  fully  illus¬ 
trated,  literary  journal,  to  be  read  at  their  leisure,  once 
a  month  or  so  ? 

And  for  the  canners:  Is  it  your  aim  to  reach  the 
wholesalers?  If  so  what  journal  or  periodical  reaches 
them,  and  remains  with  them,  as  filling  a  definite  want : 
having  that  attention-compelling  virtue.  This  is  a 
hard  field  to  conquer,  because  these  are  always  busy 
men,  with  abundant  free-posting  from  interested  help¬ 
ers.  Yet  there  are  such  media. 

As  a  canner,  if  you  are  seeking  public  consumer 
favor,  country  wide  coverage,  there  are  many  splendid 
monthly  journals  wherein  your  printed  word  will  do 
yoeman  service  for  you.  This  is  expensive,  but  it  was 
doing  excellent  service  long  before  the  radio  was  ever 
known,  and  is  doing  so  now.  Women  “just  love  them”, 
and  it  is  the  ladies  you  must  reach,  in  this  nation-wide 
advertising. 

In  line  with  the  very  evident  effort  to  restrict  ship¬ 
ment  of  your  products  to  as  near-by  markets  as  pos¬ 
sible — a  condition  that  may  be  mandatory  for  the  next 
year  or  more,  during  the  duration,  due  to  the  trans¬ 
portation  troubles — ^the  use  of  the  small,  local  news¬ 
papers  for  advertising  will  do  this  work  for  you  ef¬ 
ficiently,  and  at  small  cost,  and  the  editors  will  prob¬ 
ably  materially  help. 

It  is  not  the  amount  of  money  spent  in  advertising 
that  counts,  but  the  way  you  spend  it ;  and  since  it  is 
your  money,  and  since  you  use  your  best  intelligence 
in  all  your  other  spending,  why  not  bring  it  to  bear  on 
the  most  productive  of  all — good  advertising? 

CALENDAR  OF  EVENTS 

OCTOBER  13-15 — National  Association  of  Food  Chains, 
Chicago,  Ill. 

OCTOBER  17 — Tenth  Annual  Meeting,  Florida  Canners  Asso¬ 
ciation,  Tampa  Terrace  Hotel,  Tampa,  Florida. 

OCTOBER  20-25  —  National  Retail  Grocers  Week,  Chicago, 
Illinois. 

OCTOBER  23-25 — Frozen  Foods  Conference,  University  of 
Tennessee,  Knoxville,  Tennessee. 

NOVEMBER  2-4 — Association  of  Pacific  Fisheries,  Annual 
Convention,  Hotel  Del  Monte,  Del  Monte,  California. 

NOVEMBER  4-5 — Fall  Meeting,  Michigan  Canners  Associa¬ 
tion,  Whitcomb  Hotel,  St.  Joseph,  Michigan. 

NOVEMBER  10-11 — Annual  Convention,  Wisconsin  Canners 
Association,  Schroeder  Hotel,  Milwaukee. 

NOVEMBER  14-15 — Fall  Meeting,  Indiana  Cannei’s  Associa¬ 
tion.  Location  to  be  announced  later. 

NOVEMBER  22 — Annual  Meeting,  Eastern  Shore  of  Virginia 
Packers  Association,  Cape  Charles,  Virginia. 

NOVEMBER  24-25 — lowa-Nebraska  Canners  Association,  An¬ 
nual,  Hotel  Fort  Des  Moines,  Des  Moines,  Iowa. 

DECEMBER  4-5 — Annual  Meeting,  Tri-State  Packers  Associ¬ 
ation,  location  to  be  announced. 

DECEMBER  5 — Annual  Convention,  Minnesota  Canners  Asso¬ 
ciation,  Nicollet  Hotel,  Minneapolis. 

DECEMBER  9-10 — Annual  Meeting,  Ohio  Canners’  Association. 
Place  to  be  announced. 

DECEMBER  11-12 — 56th  Annual  Meeting,  New  York  State 
Canners  Association,  Location  to  be  announced  later. 
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NEW  STANDARDS  FOR  BEET  GRADES 

(Issued  Sept.  9,  Effective  Oct.  1,  1941) 

United  States  Department  of  Agriculture,  Agriculture  Marketing  Service 


DEFINITION — The  standard  of  iden¬ 
tity  for  canned  beets  promulgated  under 
Section  401  of  the  Federal  Food,  Drug, 
and  Cosmetic  Act  of  June  25,  1938,  is 
hereby  adopted  for  the  purpose  of  these 
grades. 

Styles  of  Canned  Beets 

WHOLE  beets  are  beets  which  retain 
their  original  conformation  after  peeling 
and  trimming. 

SLICED  beets  are  beets  which  are  cut 
into  slices  not  thicker  than  %  inch. 

QUARTERED  beets  are  beets  which 
are  cut  longitudinally  into  four  approxi¬ 
mately  equal  units. 

DICED  beets  are  beets  which  have 
been  cut  into  cubes  not  larger  than  % 
inch. 

SHOESTRING  beets  are  beets  which 
are  cut  into  strips  of  varying  length  not 
to  exceed  a  3 /16-inch  cross  section. 

CUT  beets  are  beets  which  are  cut 
into  pieces  weighing  not  less  than  Va, 
ounce  and  not  conforming  to  any  of  the 
above-named  styles.  “Orange  cut”  beets 
are  included  in  this  style. 

Grades  of  Canned  Beets 

U.  S.  GRADE  A  or  U.  S.  FANCY 
canned  beets  possess  a  good,  practically 
uniform  color;  are  practically  uniform 
in  size  and  symmetry;  are  practically 
free  from  defects;  are  tender;  are  free 
from  objectionable  or  off  flavors;  and 
score  not  less  than  85  points  when  scored 
according  to  the  scoring  system  outlined 
herein. 

U.  S.  GRADE  C  or  U.  S.  STANDARD 
canned  beets  possess  a  fairly  good,  fairly 
uniform  color;  are  fairly  uniform  in 
size  and  symmetry;  are  fairly  free  from 
defects;  are  fairly  tender;  are  free  from 
objectionable  or  off  flavors;  and  score 
not  less  than  70  points  when  scored  ac- 
co’ding  to  the  scoring  system  outlined 
herein. 

OFF-GRADE  canned  beets  are  beets 
whi'h  fail  to  meet  the  requirements  of 
U  GRADE  C  or  U.  S.  STANDARD. 


Fill  of  Container  and  Drained  Weight 

The  container  shall  be  filled  with 
beets  as  full  as  practicable  without  im¬ 
pairment  of  quality.  The  product  and 
packing  medium  shall  occupy  not  less 
than  90  per  cent  of  the  total  volume  ca¬ 
pacity  of  the  container. 

Drained  weights  of  canned  beets  are 
determined  by  emptying  the  contents  of 
the  can  upon  a  circular  sieve  of  proper 
diameter  containing  8  meshes  to  the  inch 
(0.097-inch  perforations)  and  allowing  to 
drain  for  2  minutes.  A  sieve  8  inches  in 
diameter  is  used  for  No.  2^4  square 
cans  and  smaller,  and  a  sieve  12  inches 
in  diameter  is  used  for  No.  10  cans. 

The  minimum  drained  weights  in  the 
cans  commonly  used  in  packing  canned 
beets  are  shown  in  the  Table. 

Size  and  Count 

Official  certificates  of  grade  will  indi¬ 
cate  the  size  designation  and  count  found 
upon  examination.  If  it  is  apparent  that 
whole  beets  have  not  been  graded  for 
size,  certificates  of  grade  will  designate 
the  product  as  “Ungraded  for  size.” 

ASCERTAINING  THE  GRADE 

COLOR— 20  POINTS 

(A)  To  receive  a  rating  within  the 
highest  group,  17  to  20  points,  the  beets 
shall  possess  the  typical,  practically  uni¬ 
form,  bright  red  color  of  garden  beets. 

(C)  If  the  beets  possess  only  a  fairly 
good  color,  or  if  they  show  a  slight  lack 
of  uniformity  of  color,  a  score  of  14  to 
16  points  may  be  given.  Beets  which  fall 
into  this  classification  shall  not  be 
graded  above  U.  S.  GRADE  C  or  U.  S. 
STANDARD,  regardless  of  the  total 
score  for  the  product. 

(D)  Beets  which  possess  a  poor  color 
for  any  reason,  or  which  distinctly  lack 
uniformity  of  color,  may  be  given  a  score 
of  0  to  13  points.  Beets  which  fall  into 
this  classification  shall  not  be  graded 
above  OFF-GRADE,  regardless  of  the 
total  score  for  the  product. 


UNIFORMITY  OF  SIZE — 20  POINTS 

(A)  If  the  beets  are  practically  uni¬ 
form  in  size  and  symmetry,  a  score  of  17 
to  20  points  may  be  given.  As  used  in 
these  grades,  the  term  “practically  uni¬ 
form  in  size  and  symmetry”  has  the  fol¬ 
lowing  meaning  with  respect  to  the 
various  styles  of  canned  beets: 

Whole  Beets  are  not  more  than  2 
inches  in  diameter,  and  the  diameter  of 
the  largest  whole  beet  does  n6t  exceed 
the  diameter  of  the  smallest  whole  beet 
by  more  than  50  per  cent.  All  beets  in 
a  single  container  are  of  similar  shape. 

Sliced  Beets  are  not  more  than  5/16 
inch  in  thickness,  not  more  than  2% 
inches  in  diameter,  and  the  diameter  of 
the  largest  whole  slice  does  not  exceed 
the  diameter  of  the  smallest  whole  slice 
by  more  than  50  per  cent.  Slabs,  or  oc¬ 
casional  very  small  slices  which  are  not 
representative  of  the  general  size,  are 
excluded  in  determining  size  variation. 

Quartered  Beets  are  cut  from  beets 
not  more  than  2  inches  in  diameter  which 
meet  the  size  variation  requirement  for 
whole  beets. 

Diced  Beets  are  practically  whole,  uni¬ 
form  cubes  not  larger  than  %  inch,  and 
not  more  than  10  per  cent  by  weight  of 
the  pieces  are  smaller  than  one-half  cube 
or  larger  and  irregular  in  shape. 

Shoestring  Beets  are  practically  uni¬ 
form  shreds  with  cross  sections  measur¬ 
ing  approximately  1/8  inch  square,  and 
not  more  than  5  per  cent  by  weight  of 
the  shreds  are  less  than  V2  inch  in 
length. 

Cut  Beets  are  pieces  weighing  not  less 
than  %  ounce  nor  more  than  2  ounces, 
and  the  largest  piece  weighs  not  more 
than  twice  the  weight  of  the  smallest. 

(C)  If  the  beets  are  fairly  uniform  in 
size  and  symmetry,  a  score  of  14  to  16 
points  may  be  given.  Diced  or  Shoe¬ 
string  beets  which  fall  into  this  classi¬ 
fication  shall  not  be  graded  above  U.  S. 
GRADE  C  or  U.  S.  STANDARD,  re¬ 
gardless  of  the  total  score  for  the  prod¬ 
uct.  As  used  in  these  grades,  “fairly 
uniform  in  size  and  symmetry”  has  the 
following  meaning  with  respect  to  the 
various  styles  of  canned  beets: 

Whole  Beets  are  not  more  than  2% 
inches  in  diameter,  and  the  diameter  of 
the  largest  whole  beet  is  not  more  than 
twice  the  diameter  of  the  smallest  whole 
beet,  except  that  beets  declared  to  be 
ungraded  for  size  may  be  scored  in  this 
classification  although  they  fail  to  meet 
these  requirements. 

Sliced  Beets  are  not  more  than  %  inch 
in  thickness,  not  more  than  3%  inches  in 
diameter,  and  the  diameter  of  the  largest 
whole  slice  is  not  more  than  twice  the 
diameter  of  the  smallest  whole  slice. 


Minimum  Drained  Weight  (ounces)  Canned  Beets 


C5/1  Size  Diced  Whole,  Cut,  and  Quartered  Sliced  and  Shoestring 

8  .  6  6  5% 

N'.  2  .  14  131/2  12% 

N  \  21/2  .  21  191/2  19 

N-.  10  .  75  73  70 


Count  Range  Per  Can  of  Beets 

S  Designation  No.  2  Can  No.  2%  Can  No.  10  Can 

M‘  it  (Petite)  . 35  and  Over  55  and  Over  175  and  Over 

T'  *  (Very  Small)  .  25  to  34  35  to  54  125  to  174 

F  -  (Small)  .  15  to  24  22  to  34  75  to  124 

L  V  (Medium)  .  10  to  14  15  to  21  50  to  74 

(Large)  .  6  to  9  8  to  14  35  to  49 

I'  raded  for  size  .  .  . . 
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NEW  CORN  BIDS  ASKED 


Slabs,  or  an  occasional  slice  which  is  not 
representative  of  the  general  size,  are 
excluded  in  determining  size  variation. 
Sliced  beets  which  are  declared  to  be  un¬ 
graded  for  size  may  be  scored  in  this 
classification  although  they  fail  to  meet 
these  requirements. 

Quartered  Beets  are  cut  from  beets 
not  more  than  3%  inches  in  diameter 
which  meet  the  size  variation  require¬ 
ments  for  whole  beets. 

Diced  Beets  are  fairly  whole  cubes  not 
larger  than  %  inch,  and  not  more  than 
25  per  cent  by  weight  of  the  pieces  are 
smaller  than  one-half  cube  or  large  and 
irregular  in  shape. 

Shoestring  Beets  are  shreds  with  cross 
sections  measuring  not  over  3/16  inch 
square,  and  not  more  than  15  per  cent 
by  weight  of  the  shreds  are  less  than  % 
inch  in  length. 

Cut  Beets  are  pieces  weighing  not  less 
than  Vi:  ounce  nor  more  than  3  ounces. 

(D)  If  the  beets  fail  to  meet  the  re¬ 
quirements  of  paragraph  (C)  above,  a 
score  of  0  to  13  points  may  be  given. 
Beets  which  fall  into  this  classification 
shall  not  be  graded  above  OFF-GRADE, 
regardless  of  the  total  score  for  the 
product. 

ABSENCE  OF  DEFECTS— 25  POINTS 
The  factor  of  absence  of  defects  has 
reference  to  the  degree  of  freedom  from 
“slabs”  (or  first  cuts)  and  units  dam¬ 
aged  by  blotch,  stain,  black  internal  dis¬ 
coloration,  scab,  poor  peeling  or  trim¬ 
ming,  and  insect  or  mechanical  injury. 
Mechanical  injury  has  reference  to  such 
defects  as  broken  slices,  crushed  units, 
seriously  frayed  edges,  deep  knife  marks, 
or  other  injury  resulting  from  mechani¬ 
cal  operations. 

(A)  Beets  that  are  practically  free 
fi'om  the  defects  mentioned  may  be  given 
a  score  of  21  to  25  pomts.  As  used  in 
these  grades,  the  term  “practically  free 
from  defects”  has  the  following  meaning 
with  respect  to  the  various  styles  of 
canned  beets; 

Whole  Beets — Not  more  than  5  per 
cent  by  weight  are  defective  units  re¬ 
sulting  from  mechanical  or  insect  in¬ 
jury  or  serious  internal  defects,  although 
one  defective  unit  is  permitted  if  one 
unit  exceeds  5  per  cent  by  weight.  For 
each  20  ounces  of  net  contents  a  total 
surface  area  not  exceeding  in  the  aggre¬ 
gate  the  area  of  a  circle  %  inch  in  di¬ 
ameter  may  be  affected  by  blotch,  stain, 
or  scab. 

Sliced,  Quartered,  and  Cut  Beets — Not 
more  than  3  per  cent  by  weight  are  de¬ 
fective  units  resulting  from  mechanical 
or  insect  injury  or  serious  internal  de¬ 
fects,  and  not  more  than  5  per  cent  by 
weight  are  “slabs”  in  sliced  beets.  For 
each  20  ounces  of  net  contents  a  total 


surface  area  not  exceeding  in  the  aggre¬ 
gate  the  area  of  a  circle  inch  in  di¬ 
ameter  may  be  affected  by  blotch,  stain, 
or  scab. 

Diced  and  Shoestring  Beets — Not  more 
than  2  per  cent  by  weight  are  defective 
units. 

(C)  If  the  product  is  fairly  free  from 
defects,  a  score  of  17  to  20  points  may 
be  given.  Beets  which  fall  into  this 
classification  shall  not  be  graded  above 
U.  S.  GRADE  C  or  U.  S.  STANDARD, 
regardless  of  the  total  score  for  the 
product.  As  used  in  these  grades,  the 
term  “fairly  free  from  defects”  has  the 
following  meaning  with  respect  to  the 
various  styles  of  canned  beets: 

Whole  Beets — Not  more  than  15  per 
cent  by  weight  are  defective  units  re¬ 
sulting  from  mechanical  or  insect  in¬ 
jury  or  serious  internal  defects.  For 
each  20  ounces  of  net  contents  a  total 
surface  area  not  exceeding  in  the  ag¬ 
gregate  the  area  of  a  circle  1  inch  in 
diameter  may  be  affected  by  blotch,  stain, 
or  scab. 

Sliced,  Quartered,  and  Cut  Beets — Not 
more  than  9  per  cent  by  weight  are  de¬ 
fective  units  resulting  from  mechanical 
or  insect  injury  or  serious  internal  de¬ 
fects,  and  not  more  than  25  per  cent  by 
weight  are  “slabs”  in  sliced  beets.  For 
each  20  ounces  of  net  contents  a  total 
surface  area  not  exceeding  in  the  aggre¬ 
gate  the  area  of  a  circle  1  inch  in  di¬ 
ameter  may  be  affected  by  blotch,  stain, 
or  scab. 

Diced  and  Shoestring  Beets — Not  more 
than  6  per  cent  by  weight  are  defective 
units. 

(D)  If  the  beets  fail  to  meet  the  re¬ 
quirements  of  paragraph  (C)  above,  a 
score  of  0  to  16  points  may  be  given. 
Beets  which  fall  intc  this  classification 
shall  not  be  graded  above  OFF-GRADE, 
regardless  of  the  total  score  for  the 
product. 

TEXTURE— 35  POINTS 
(A)  Beets  that  are  tender  with  fine 
and  even  texture,  free  from  stringiness, 
may  be  given  a  score  of  30  to  35  points. 

(C)  Beets  that  are  fairly  tender,  pos¬ 
sessing  a  slight  tough  or  fibrous  texture, 
may  be  given  a  score  of  25  to  29  points. 
Beets  which  fall  into  this  classification 
shall  not  be  graded  above  U.  S.  GRADE 
C  or  U.  S.  STANDARD,  regardless  of 
the  total  score  for  the  product. 

(D)  Beets  that  are  very  tough  and 
possess  a  decidedly  coarse  texture,  with 
pronounced  stringiness  or  fibre,  or  beets 
that  are  noticeably  soft  or  mushy,  may 
be  given  a  score  of  0  to  24  points.  Beets 
which  fall  into  this  classification  shall 
not  be  graded  above  OFF-GRADE,  re¬ 
gardless  of  the  total  score  for  the 
product. 


Invitations  to  bid  on  1,500,000  dozens 
No.  2  canned  corn  issued  September  15th, 
and  which  were  to  be  opened  September 
30th,  have  been  cancelled  in  their  entirety 
by  the  Purchasing  and  Contracting  Offi¬ 
cer,  Chicago  Quartermaster  Depot,  and 
new  bids  have  been  asked,  which  will  be 
opened  at  9:00  A.  M.  Central  Standard 
Time,  October  7th,  calling  for  1,500,000 
dozens  of  No.  2  enamel  lined  cans  of 
extra  standard  grade,  either  Cream  Style 
or  Whole  Grain,  white  or  golden  varie¬ 
ties,  or  as  an  alternative  277,700  dozens 
of  Whole  Grain  only  packed  in  No.  10 
cans. 

Other  bids  asked  include  500,000  dozens 
of  No.  10  Extra  Standard  Tomatoes,  or 
as  alternatives  1,821,400  dozens  No.  2V2 
or  2,684,200  dozens  No.  2  for  various 
points  of  delivery,  to  be  opened  October  2. 

125,000  dozens  No.  10  Tomato  Juice, 
or  as  an  alternative  285,300  dozens  46- 
ounce  cans  (404x700),  to  be  opened 
October  2. 

40,000  dozens  No.  10  Extra  Standard 
Lima  Beans;  alternative  210,000  dozens 
No.  2;  to  be  opened  October  6. 

188,100  dozens  No.  10  Extra  Standard 
Snap  Beans,  Green  or  Wax  variety,  size 
3,  4,  5,  or  ungraded  for  size;  alternative 
1,000,000  dozens  No.  2;  to  be  opened 
October  7. 

100,008  pounds  of  Dry  Salt  Cured 
Bacon,  packed  in  rectangular  12-pound 
cans,  completely  gold  lacquered  on  the 
outside,  for  opening  October  1. 

8,400  cans  of  Roast  Beef,  grade  B 
Army,  packed  in  6  pounds  net  cans,  12 
cans  to  the  case,  to  be  opened  October  6. 

FSCC  NEEDS 

The  Federal  Surplus  Commodities  Cor¬ 
poration  has  asked  for  bids  on  any 
quantity  of  No.  2,  No.  2 1/2  or  No.  10 
canned  Apples,  sliced  into  segments  no 
larger  than  one-eighth  and  meeting  the 
requirement  of  Grade  C  as  defined  in 
Tentative  U.  S.  Standards  for  Grades 
of  Canned  Apples,  which  are  to  be  sub¬ 
mitted  to  the  Purchasing  Agent,  Wash¬ 
ington,  D.  C.,  on  or  before  10:00  A.  M. 
October  7. 

Further  bids  are  asked  on  any  quantity 
of  No.  2  Canned  Carrots  of  Grades  A  or 
C,  to  be  filed  with  the  Purchasing  Agent 
on  or  before  11:00  A.  M.  October  6. 

Offers  of  No.  2  Standard  Cut  Snap 
Beans  will  be  received  to  10:00  A.  M. 
October  2. 

Bids  on  any  quantity  of  No.  2  Canned 
Beets  of  Grades  A  or  C  will  be  acceptable 
to  11:00  A.  M.  October  6. 

FOOD  INSPECTOR  EXAMINATIONS  CLOSE 

Having  obtained  sufficient  inspectors 
for  the  requirements  of  the  Quarter¬ 
master  Corps  of  the  War  Department, 
the  U.  S.  Civil  Service  Commission  will 
close  examinations  on  October  6.  Any 
further  applications  must  be  filed  with 
the  Commission  at  Washington,  D.  C., 
on  or  before  that  date. 


Score  Chart  for  Canned  Beets 


Max.  Grade  A  Grade  C  Grade  D 

Factors _  Points  Fancy  Std.  Sub.  Std. 

Color  . .......~“.....Z.....7...  17~20  i’4-16 

Uniformity  of  Size  .  20  17-  20  14-16  0-13 

Absence  of  Defects  .  25  21-  25  17-20  0-16 

Texture  . .^. . 35  30-  35  25-29  0-24 

Score  . ........7. .  100  85-100  70-84  0-69 
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GRAMS  of  INTEREST 


lOWA-NEBRASKA  CHANCES  DATES 

In  order  to  avoid  conflict  with  other 
state  associations,  the  Annual  Conven¬ 
tion  of  the  lowa-Nebraska  Canners  As¬ 
sociation  will  be  held  at  the  Hotel  Fort 
Des  Moines,  Des  Moines,  Iowa,  on  No¬ 
vember  24  and  25  instead  of  November 
13  and  14,  as  originally  announced. 

FSCC  BIDS  AND  SHIPPING  CONTAINERS 

Bids  on  FSCC  requirements  of  canned 
foods  may  be  made  subject  to  the  bid¬ 
der’s  ability  to  obtain  the  necessary 
shipping  boxes,  strap  or  wire  for  fasten¬ 
ing  within  the  limitations  of  time  for 
shipment.  That  condition,  however, 
should  appear  on  the  margin  of  the  bid 
form  or  a  letter  to  that  effect  should  be 
attached  to  each  copy  of  the  bid  form. 
FSCC  will  assist  in  obtaining  the  re¬ 
quired  boxes  and  if  unable  to  do  so,  will 
release  the  bidder  from  the  contract. 

DISTRIBUTION  CONFERENCE 

Latin- American  trade  relations,  emerg¬ 
ency  price  control  and  import  trends  in 
distribution  will  be  discussed  at  the  13th 
Boston  Conference  on  Distribution  to  be 
held  at  the  Hotel  Statler,  Boston,  on 
October  6  and  7. 

TOMATO  GROWERS  STRIKE 

Representatives  of  the  Agricultural 
Adjustment  Administration  last  week 
called  together  tomato  growers  in  an 
effort  to  halt  a  strike  that  had  reduced 
the  flow  of  tomatoes  to  canneries  in 
Shelby  County,  Ohio.  Eighteen  growers 
of  50  acres  in  the  county  had  protested 
against  the  low  grading  of  their  product 
and  voted  to  leave  the  fruit  in  the  fields. 
They  claim  that  only  18  per  cent  of  their 
havvest  was  grading  “A”  by  Government 
inspectors,  whereas  last  year  75  per  cent 
of  their  tonnage  graded  “A”. 

CHARLES  DOLE  MARRIED 

'liss  Jean  Elizabeth  Dodge  and 
C’  irles  Herbert  Dole,  of  Honolulu,  T.  H., 
w.ve  married  at  Stanford  Memorial 
C  'pel,  Stanford  University,  California, 
S  tember  21.  After  a  short  honeymoon 
a^  Yosemite  the  young  couple  will  sail 
fc  Honolulu  to  make  their  home.  Mr. 
D  son  of  Mr.  and  Mrs.  James  D. 
D  3,  is  associated  with  Castle  &  Cook, 
Lt  .  His  father  was  founder  and  long 
h<  d  of  the  Hawaiian  Pineapple  Com- 
P£  y.  Ltd. 

DAMON  E.  WALKE 

imon  E.  Walke,  Southern  California 
di  .'ict  sales  manager  of  the  General 
Fi  Is  Sales  Company,  passed  away  at 
hi  Beverly  Hills  home,  September  10. 


1941  CHERRY  PACK  TOTALS 

National  Canners  Association,  Division 
of  Statistics,  advises  that  due  to  late  re¬ 
ports  and  the  additional  pack  of  a  new 
Arm  not  previously  reporting,  the  total 
for  the  1941  red  pitted  cherry  pack  is 
889,499  cases  of  2s,  1,018,902  cases  of 
10s,  for  a  total  of  2,064,475  cases.  The 
revisions  were  made  in  the  packs  for  the 
Mid- West  and  West,  which  now  read: 
Mid-West  1,552,571  and  West  219,143 
total  cases. 

PREPAREDNESS 

Looking  forward  to  future  expansion, 
the  Grimsby  Food  Products,  Ltd.,  Hamil¬ 
ton,  Ontario,  Canada,  has  purchased  ad¬ 
ditional  property. 

LANDSBERGER,  FORMER  HUNT 
PRESIDENT,  DEAD 

Julius  A.  Landsberger,  member  of  a 
pioneer  San  Francisco  family,  and 
prominent  business  and  club  man,  passed 
away  at  his  home  in  suburban  Alameda, 
September  19,  following  an  illness  of 
several  months.  He  was  formerly  pres¬ 
ident  of  the  Hunt  Brothers  Packing  Co., 
was  president  of  the  San  Francisco 
Kiwanis  Club,  a  member  of  the  San 
Francisco  Commercial  Club  and  the 
Olympic  Club,  and  was  a  charter  mem¬ 
ber  of  the  Encinal  Yacht  Club.  In  ad¬ 
dition  to  packing  interests  he  was  once 
interested  in  a  bottle  sealing  device. 

NEW  WAREHOUSE  FOR  AMERICAN 
CAN  CANADIAN  PLANT 

American  Can  Company  has  completed 
a  one  story  steel  and  concrete  ware¬ 
house  44  X  120  feet  to  its  Hamilton,  On¬ 
tario,  Canada,  plant,  at  a  cost  approxi¬ 
mating  $40,000. 

FROM  TIN  TO  CLASS 

The  number  of  food  products  proces¬ 
sors  who  are  packaging  their  products 
in  glass  containers  is  on  the  increase, 
as  numerous  manufacturers  experiment 
with  this  type  package  against  the  pos¬ 
sibility  of  later  interruption  of  the  nor¬ 
mal  supply  of  tin  containers  for  such 
foods. 

Coffee  roasters,  in  particular,  have 
been  showing  interest  in  the  glass  pack¬ 
aging  in  recent  months,  among  the  pro¬ 
cessors  so  experimenting  being  General 
Foods  with  its  “Maxwell  House”  brand, 
California  Packing  Corporation,  with  its 
“Del  Monte”  coffee,  and  Beech-Nut  Pack¬ 
ing  Co. 

Many  smaller  roasters  and  wholesale 
grocers  roasting  and  distributing  under 
their  own  private  labels  are  taking  up 
the  glass  package  for  coffee  in  a  sub¬ 
stantial  manner  this  season. 


ARMY  BUYS  TYPE  C  RATION 

Contracts  for  the  Army’s  newly  de¬ 
veloped  Type  C,  or  emergency  fleld  ra¬ 
tion,  were  placed  by  the  Quartermaster 
Depot  in  Chicago  during  the  past  week 
for  a  total  of  4,500,000  cans. 

Orders  for  the  biscuit  components  of 
the  new  ration  went  to  the  National  Bis¬ 
cuit  Co.,  New  York;  Miller-Parrott  Bak¬ 
ing  Co.,  Terre  Haute,  and  Geo.  Weston, 
Ltd.,  of  Salamanca,  N.  Y. 

Contracts  for  the  meat  components 
were  placed  with  Kingan  &  Co.,  Hunter 
Packing  Co.,  and  the  Gerber  Products  Co. 

Meat  and  vegetable  hash  components 
for  the  Type  C  ration  order  are  to  be 
Turnished  by  the  Thrift  Packing  Co., 
and  the  Ellis  Canning  Co.,  while  meat 
and  vegetable  stew  for  the  ration  will 
be  packed  by  Walker’s  Austex  Chile  Co., 
Stokely  Bros.  &  Co.,  Cudahy  Packing  Co., 
and  College  Inn  Food  Products. 

In  addition  to  the  canned  biscuit,  meat, 
and  vegetable  components,  the  Type  C 
ration  will  contain  a  small  can  of  soluble 
coffee,  several  lumps  of  sugar,  and  a 
confection. 

SANTA  CRUZ  OPERATES  SUNICAL 
PLANT 

The  cannery  at  Oroville,  Calif.,  oper¬ 
ated  for  several  years  by  the  Hearst 
Sunical  Land  &  Packing  Co.,  has  been 
operated  during  the  past  season  by  the 
Santa  Cruz  Fruit  Packing  Company,  of 
Oakland,  Calif.,  with  special  attention 
paid  to  cling  peaches. 

GEORGE  SHORTEN  DEAD 

George  Shorten,  one  of  the  first  sales¬ 
men  for  John  Scowcroft&  Sons  Company, 
Ogden,  Utah,  and  who  served  for  22 
years  as  Secretary  of  the  Utah  Canners 
Association,  died  in  the  hospital  at 
Ogden  on  September  12.  He  was  84 
years  old. 

Mr.  Shorten  was  born  in  England  and 
came  to  Ogden  in  1879.  He  is  survived 
by  four  sons  and  five  daughters. 

HEARING  ON  MACARONI  STANDARDS 
POSTPONED 

At  the  request  of  the  National  Maca¬ 
roni  Manufacturers’  Association,  the  pub¬ 
lic  hearing  under  the  Federal  Food, 
Drug,  and  Cosmetic  Act  on  proposed 
standards  of  identity  for  macaroni,  spa¬ 
ghetti,  and  related  products  has  been 
postponed  to  October  6.  It  will  start  at 
10  A.  M.  in  Room  1039,  South  Building, 
Independence  Ave.  and  14th  St.,  South¬ 
west,  Washington,  D.  C.  This  hearing 
was  originally  scheduled  for  September 
29  and  was  announced  in  the  Federal 
Register  of  August  29,  1941. 
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SELECTING  A  SWEETHEART 


When  we  ran  that  series  of  “money” 
talks,  several  years  ago,  many  followed 
them  with  real  interest,  as  evidenced  by 
the  fact  that  we  have  frequently  been 
a^ked  why  we  have  not  written  further 
on  the  matter,  added  to  and  enlarged 
upon  the  subject.  As  was  to  be  expected, 
there  were  objectors;  otherwise  it  would 
not  have  been  worth  while.  Our  reply 
has  been  that  the  worn-out,  utterly  dis¬ 
credited  monetary  system  (as  evidenced 
by  the  banking  debacle  of  1929)  is  being 
so  steadily  replaced  by  saner  and  better 
methods,  and  more  quickly  than  we  had 
ever  dared  hope,  that  we  could  afford 
to  sit  still  and  see  the  completion  of  the 
monetary  revolution,  even,  ultimately,  to 
the  re-establishment  of  the  Government 
as  the  sole  banking  system  of  the 
country.  But  now  read  this  from  the 
editorial  department  of  the  New  York 
Times.  Read : 


HERETIC  IN  THE  BANK 

“A  few  years  ago  when  Montagu 
Norman,  governor  of  the  Bank  of 
England,  was  visiting  this  country 
he  was  asked  what  he  thought  of 
John  Maynard  Keynes.  “Keynes?” 
said  Mr.  Norman.  “Never  heard  of 
him.  Who  is  he?”  That  was  just 
the  governor’s  mischievous  way  of 
expressing  his  complete  and  utter 
disapproval  of  England’s  leading  ex¬ 
ponent  of  devaluation,  currency 
management  and  deliberate  inflation 
to  bring  about  economic  recovery. 
To  Governor  Norman,  pillar  of  gold- 
standard,  central-banking  orthodoxy, 
Maynard  Keynes  was  a  heretic  in 
outer  darkness. 

Times  have  changed.  The  70- 
year-old  governor  of  the  Bank  of 
England  has  just  announced  that  he 
w’'I  continue  as  governor  for  an- 
otiier  term.  But  he  has  also  an¬ 
nounced  that  Mr.  Keynes  will  be¬ 
come  a  member  of  the  bank’s  “court 
of  directors.”  Mr.  Keynes’s  managed 
money  theories  have  made  much 
headway  in  recent  years,  and  the  de¬ 
velopment  of  a  war  economy  in  Eng¬ 
land  has  brought  with  it  the  adoption 
of  many  of  his  proposals,  including 
the  recent  introduction  of  compul¬ 
sory  savings.  But  hitherto  his 
sphere  of  influence  has  been  in 
Whitehall  rather  than  in  Thread- 
needle  Street.  Now  the  last  citadel 
has  fallen.  The  Bank  of  England, 
ancient  symbol  of  traditional  finance, 
is  to  have  on  its  board  the  man 
whose  economic  philosophy  is  sum¬ 
med  up  in  the  phrase:  “Finance  is 
humbug.” 


Miss  Althea  Stuhr,  Everly,  Iowa  ;  Miss  Nellie  Roger,  Hoopeston,  Illinois  :  Miss  Louise 
Illinois;  “Sweet  Corn  Sweetheart”  Alice  Baker,  Edmunds,  Wisconsin:  Miss  Jean 
i,  Ohio :  Miss  Leora  Easton,  Cokato,  Minnesota. 


SWEET  CORN’S  SWEETHEART 

A  daughter  of  the  land,  Alice  Baker  of  Edmund,  Wisconsin,  was  chosen  National 
Sweet  Corn  Sweetheart  at  the  Annual  celebrating  the  close  of  the  sweet  corn  canning 
season. 

The  selection  was  made  from  candidates  representing,  Ohio,  Illinois,  Iowa,  Ne¬ 
braska,  Minnesota  and  Wisconsin.  The  candidates  had  been  sent  to  the  Festival  by 
the  State  Canners  Associations  in  the  respective  states. 

The  Festival  was  climaxed  by  a  parade  of  the  canning  industry  at  the  conclusion 
of  which  the  largest  crowd  ever  tr  be  in  Hoopeston  witnessed  the  awarding  of  prizes 
to  the  Sweetheart  and  the  State  candidates.  Wilbur  G.  Carlson  of  the  Corn  Canners’ 
Service  Bureau,  Chicago,  presented  the  awards  and  made  remarks  as  to  the  impor¬ 
tance  of  corn  canning  to  the  nation. 

Henry  Truitt,  Princeville,  Illinois,  president  of  the  Illinois  Canners  Association 
expressed  the  appreciation  of  the  industry  to  Hoopeston  for  the  splendid  festival. 

Special  awards  for  the  floats  in  the  parade  were  made  to:  Illinois  Canning  Com¬ 
pany,  Hoopeston,  Illinois;  Hoopeston  Canning  Company,  Hoopeston,  Illinois;  Sprague 
Sells  Division — Food  Machinery  Corp.,  Hoopeston,  Illinois;  American  Can  Company, 
Rossville  Packing  Company,  Rossville,  Illinois. 

The  new  Sweetheart,  who  succeeds  Helen  Krueger  of  Cokato,  Minnesota,  the  1940 
winner  has  won  previous  distinction,  having  been  Wisconsin’s  Dairy  Queen  in  1938. 
She  hails  from  the  farm  having  been  born  on  the  family  farm  in  Edmund  and  has 
taken  a  great  deal  of  activity  in  4H  work.  She  has  raised  and  shown  her  own  short¬ 
horn  cattle. 

The  family  is  one  of  farm  distinction — her  brother  Vincent,  2  years  her  junior 
having  many  Championships  from  the  showing  of  his  cattle,  including  Champion 
Short-horn  steer  and  Junior  Grand  Champion  of  the  1935  International  Live  Stock 
Exposition. 


CANCO’S  MR.  STURDY  SPEAKS 


ELECTED  TO  PINEAPPLE  COMPANY 
BOARD 

The  Hawaiian  Pineapple  Company, 
Ltd.,  Honolulu,  T.  H.,  elected  Alexander 
G.  Budge  and  J.  Howard  Warrall  to  the 
board  of  directors.  Mr.  Budge,  presi¬ 
dent  of  Castle  &  Cooke,  Ltd.,  has  also 
been  returned  to  the  vice-presidency,  a 
post  he  formerly  held.  Mr.  Worrall  re¬ 
places  Lester  McCoy,  resigned. 


October  1 — Los  Angeles,  Calif.,  Smart 
and  Final,  Ltd. 

October  2 — Los  Angeles,  Calif.,  Foreign 
Trade  Association. 

October  4 — Los  Angeles,  Calif.,  Broadcast 
sponsored  by  the  California  Retail 
Grocers  Association,  KHJ. 


OLIVE  OIL  MEN  TO  ADVERTISE 


The  Olive  Oil  Association  of  Americf 
has  taken  first  steps  to  forward  consume?, 
interest  in  pure  Olive  Oil,  as  well  as  t? 
protect  the  reputation  of  Olive  Oil,  in  f 
cooperative  advertising  campaign  whicl 
is  to  ge't  under  way  shortly. 
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CANNED  FOODS  IN  THE  NATIONAL 
NUTRITION  PROGRAM 

The  necessity  of  supplying  nourishing 
food  for  Napoleon’s  vast,  moving  armies 
was  responsible  for  the  invention  of  the 
first  successful  method  of  preserving  and 
processing  food.  And,  in  later  years, 
under  the  impetus  of  Civil,  Spanish  and 
World  Wars,  canned  foods  were  to  be¬ 
come  the  bulwark  of  our  armies’  nutri¬ 
tive  sources. 

Today,  one  of  the  most  important  de¬ 
velopments  in  the  entire  food  world  is 
the  interest  being  aroused  in  connection 
with  the  National  Nutrition  Program. 
As  in  other  times  of  national  emergen¬ 
cies,  canned  foods  are  again  being  called 
upon  to  assume  a  paramount  role  in  as¬ 
suring  a  continued  supply  of  healthful 
and  nutritious  food  products  to  our  de¬ 
fense  forces  and  civilian  population. 

The  National  Nutrition  Program  is  of 
vital  interest  to  the  government  because 
it  firmly  believes  that  a  better  national 
diet  will  make  the  country  stronger.  It 
is  important  to  the  consumer  because 
Americans  today  are  “defense-conscious” 
and  are  anxious  to  do  anything  they  can 
to  help — especially  when  in  so  doing  they 
benefit  their  own  health.  It  is  important 
to  the  food  industry  because  the  Nutri¬ 
tion  Program,  if  successful,  will  have  a 
tremendous  influence  in  raising  the  per 
capita  consumption  of  all  foods. 

Through  Continental’s  second  full  col¬ 
or  page  ad  on  Nutrition  which  appears 
in  the  October  4th  issue  of  the  Saturday 


Evening  Post,  (See  page  4  this  issue  of 
The  Canning  Trade),  Surgeon  General 
Thomas  Parran  of  the  U.  S.  Health  Ser¬ 
vice  gives  impetus  to  the  National  Nutri¬ 
tion  Program  and  advises  that  “Ameri¬ 
cans  should  eat  more  vegetables.”  In 
highlighting  the  nutritional  values  of 
vegetables  in  the  national  health-building 
program.  Dr.  Parran  calls  attention  to 
the  increase  in  food  values  of  vegetable 
products  through  improvements  which 
canners  have  made  in  methods  of  proces¬ 
sing  and  preparation. 

Stressing  the  important  role  which 
proper  diet  will  play  in  our  national  wel¬ 
fare  during  this  time  of  emergency.  Dr. 
Parran  says  in  his  latest  prescription  for 
national  health: 

“Part  of  the  job  ahead  for  all  of 
us  in  this  hour  of  national  emer¬ 
gency  is  to  make  America  strong  by 
making  Americans  stronger.  We 
have  the  power  to  build  a  nation 
of  people  more  fit,  vigorous,  com¬ 
petent — with  more  toughness  of  body 
and  greater  strength  of  mind  than 
the  world  has  ever  seen.  Through 
eating  the  right  food  we  can  elimi¬ 
nate  the  half-health,  half-strength 
which  results  from  a  diet  not  quite 
good  enough. 

“Vegetables  are  a  vital  part  of 
this  health-building  program.  Im¬ 
proved  methods  of  processing  and 
preparation  give  them  more  value 
than  ever. 


“Healthy  people  are  strong  people. 
People  are  healthy  only  if  they  get 
a  well-rounded  diet — one  that  in¬ 
cludes  plenty  of  vegetables,  fruit, 
meat,  eggs,  milk  and  enriched  bread 
and  all  the  other  vitamin  sources  in 
which  America  abounds. 

“Food  will  build  a  new  America!” 

In  addition  to  acting  as  a  stimulus  to 
sales  of  all  canned  foods,  the  advertise¬ 
ment  is  specifically  designed  as  an  over¬ 
all  aid  to  everyone  connected  with  the 
canning  and  marketing  of  vegetables  and 
to  show  their  importance  in  the  defense 
program. 

The  advertisement,  besides  listing 
thirty-seven  of  the  leading  canned  vege¬ 
tables  readily  available,  also  calls  con¬ 
sumer  attention  to  the  convenience, 
economy  and  other  advantages  of  pur¬ 
chasing  these  healthful  products. 

Continental  is  promoting  the  “Eat 
More  Vegetables”  drive  to  wholesale 
grocers,  chain  stores,  super  markets  and 
voluntary  groups  offering  to  assist  them 
in  increasing  their  sales  of  all  canned 
vegetables  by  making  available  to  them 
free  reprints  of  the  advertisement. 

Continental’s  advertisement  on  canned 
vegetables  is  the  second  in  a  series  be¬ 
ing  contributed  in  the  interests  of  the 
government’s  National  Nutrition  Pro¬ 
gram.  Future  ads  will  also  tie  in  canned 
foods  with  the  National  Nutrition  Pro¬ 
gram  and  will  feature  statements  by 
other  prominent  government  officials. 


MODERN  / 

DESIGNS 

to  meet  your  trade  requirements. 

.•=JIL 


Pi  EDMONT  LABELCOM  PANY 


I N C OR PO RATED 


DESIGNERS  '  '  LITHOGRAPHERS 


1  BEDFORD 


VI  RC  I  N  lA 


The  Double  “S”  W.  G.  Corn  .  . 

CLEANER  -1  WASHER 

Three  machines  in  one-doing  a  better 
job  than  you  ever  dreamed  could  be 
done 

Let  us  tell  you  about  it 

THE  SINCLflIR-SCOTT  COMPANY 

BALTIMORE,  MARYLAND 
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LET  WHATEVER  YOU  SELL  BE  WELL  SOLD 


by  "BETTER  PROFITS" 

Special  Correspondent  of  “The  Canning  Trade” 


Fifteen  or  more  years  ago  a  miller  in  St.  Joseph, 
Missouri,  marketed  a  certain  brand  of  flour  over 
a  wide  area.  The  mill  was  disposed  of  to  a  larger 
competitor  who  like  many  of  us  today,  in  like  circum¬ 
stances,  let  the  brand  business  on  flour  get  away  from 
him.  Two  or  three  years  ago  it  became  evident  to  the 
management  that  profitable  business  might  be  done 
again  on  flour  for  home  use,  and  a  sales  campaign  was 
formulated.  In  every  market  covered  well  by  a  fine 
sales  force  decisions  were  made  as  to  a  desirable  dis¬ 
tributor  and  such  was  approached.  If  not  receptive 
to  the  plan,  the  matter  was  dropped. 

Five  years  ago  a  certain  wholesale  grocer  started 
to  build  business  on  an  unadvertised  brand  of  flour. 
It  flourished  for  a  time  and  dwindled  away.  Another 
brand  was  ushered  onto  the  scene,  had  its  day  in  the 
sun  of  fair  distribution  and  it  too,  went  the  way  of 
all  such  occasional  wayfarers  in  the  scheme  of  distribu¬ 
tion.  Last  Monday  night  I  was  privileged  to  sit  in  at  a 
dinner  given  by  the  mill  staging  a  comeback.  It  was 
graced  by  a  galaxy  of  executives  from  the  main  office, 
the  menu  was  an  elaborate  one,  the  talks  afterward 
were  of  just  the  right  length  to  be  informative  without 
being  long  winded. 

The  following  morning  about  ten  o’clock  all  present 
called  on  the  distributor,  paid  their  respects,  left  a 
final  word  of  cheer  and  departed.  Two  days  later  the 
regular  retail  man  on  the  trade  and  his  associate  junior 
salesman,  appeared,  made  displays  in  the  salesroom 
of  the  distributor  and  made  further  reference  to  the 
plan  of  introduction.  Still  a  day  later  more  displays 
were  built  showing  premium  tinware  to  be  given  on 
the  introductory  sale.  Now  the  jobber  is  instructing 
his  salesmen  who  were  at  the  dinner  mentioned  on  the 
further  details  of  the  initial  sales  campaign.  The  mill 
too,  has  asked  its  advertising  agency  to  prepare  sug¬ 
gested  layouts  to  be  run  by  the  voluntary  advertising 
group  associated  with  the  jobber.  The  group  of  course 
will  support  the  distribution  with  ads  as  may  be 
necessary. 

The  flour,  not  being  nationally  advertised,  is  priced 
competitively.  In  addition,  the  sales  plan  provides 
that,  in  connection  with  each  opening  order  for  eight 
twenty-four  pound  sacks  of  flour,  the  retail  dealer  will 
be  supplied  with  eight  two  pound  sacks  of  flour  with¬ 
out  charge  and  in  addition,  eight  assorted  pieces  of 
baking  ware  will  be  shipped  so  that  the  flour  may  be 
offered  to  new  users  on  a  guaranteed  sale  basis.  That 
is,  the  housewife  uses  a  part  or  all  of  the  two  pound 
bag,  if  she  does  not  find  it  to  be  entirely  to  her  satis- 
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faction  in  baking  use  she  may  return  the  large  sack 
to  her  retail  dealer  and  he  is  authorized  to  refund  her 
money.  Of  course,  she  selects  one  of  the  eight  assorted 
baking  dishes  that  takes  her  eye  and  carrys  that  home 
too  or  has  it  delivered  as  the  case  may  be,  with  her 
order. 

I  had  only  finished  getting  the  foregoing  information 
from  my  jobbing  friend  when  a  food  broker  appeared 
and  said :  “Gosh,  we  could  make  a  million  of  our  kind 
of  dollars  this  year  if  we  only  had  goods  to  sell.”  And 
earlier  in  the  week  a  prince  among  men  and  canners 
told  how  his  pack  would  be  bound  to  be  short  in  the 
face  of  a  demand  such  as  a  canner  waits  a  lifetime 
for  and  sometimes  never  experiences.  I  mention  these 
things  because,  at  first  thought,  it  does  seem  foolish 
to  spend  time  in  writing  about  sales  activities  that  may 
never  be  possible  of  duplication  in  the  affairs  of  any 
canner  this  year,  or  during  any  year  as  long  as  the 
world  calamity  goes  on. 

Still,  the  mill  to  which  I  refer  has  gone  to  a  lot  of 
expense  and  done  a  great  deal  of  planning  in  an  at¬ 
tempt  to  do  more  business  than  usual.  We  must  all 
admit  that  such  careful  planning  as  well  as  such  com¬ 
prehensive  coverage  of  essential  details  for  winning 
new  customers,  will  get  more  business  if  anything  will. 
This  being  the  case,  let’s  take  this  one  lesson  from 
the  presentation,  if  we  are  to  take  any,  and  that  is,  if 
we  are  going  to  do  any  merchandising  in  1941,  let’s 
do  a  swell  job  and  not  one  whit  less!  We  had  better 
make  such  a  resolve  and  stick  to  it  if  we  expect  to 
make  any  headway  at  all  in  this  year  of  our  Lord! 

Supposing  some  of  us  are  foolhardy  in  addition  to 
large  national  advertisers,  who  are  still  merchandising 
goods,  suppose  we  do  find  ourselves  with  a  stock  in 
some  grade  or  another  that  we  would  like  to  see  in 
better  distribution.  Let’s  see  what  we  can  do  in  plan¬ 
ning  to  work  along  the  lines  we  have  mentioned  in  the 
planning  of  the  campaign  on  flour.  Well,  we  can  look 
over  our  field  of  available  dealers,  we  can  select  the 
ones  we  would  like  to  have  handle  the  account  when 
we  do  start  widening  our  distribution.  And  having 
made  our  selection  we  can  refrain  from  appointing  any 
Tom,  Dick,  or  Harry  who  may  apply  as  our  dealer 
until  the  one  we  do  want  to  represent  us  is  ready  to 
take  on  our  account.  Oh,  how  many  times  we  have 
failed  in  this  regard!  How  many  times  have  we  ap¬ 
pointed  exclusive  dealers  who  would  never  be  able  to 
sell  our  line  in  volume  and  who  soon  lost  interest  in 
it — much  to  our  surprise  and  regret?  Far  too  often 
is  the  answer  so  now,  when  everything  except  stocks 
available  is  so  rosy,  let’s  go  slowly  and  take  our  pick 
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of  the  field  if  we  have  any  plums  to  put  in  anyone’s 
basket ! 

Now  is  the  time,  if  ever,  when  a  canner  might  feel 
justified  in  saying:  “Oh,  well,  I  have  always  wanted 
to  step  out  a  little  in  my  distribution,  here  is  a  market 
and  there  is  one  in  which  I  have  never  been  able  to  do 
any  worthwhile  business.  Now  when  goods  are  scarce, 

I  think  I’ll  see  what  I  can  do  about  supplying  goods  to 
a  few  dealers  I  know  have  always  liked  our  line,  and 
who  now  will  be  doubly  willing  to  take  it  on  because  of 
the  shortages  of  goods  in  their  regular  lines.”  You 
might  feel  justified  in  arriving  at  such  a  conclusion  but 
you  will  still  be  foolish  in  the  majority  of  cases  if 
you  do  this  without  formulating  a  sales  plan  in  ad 
dition  to  shipping  the  goods. 

This  need  not  be  heavy  gauge.  Nevertheless,  a  plan 
of  some  sort,  no  matter  how  simple  is  better  than  no 
plan  at  all.  You  will  recall  that  in  the  foregoing  tips 
as  to  how  a  miller  set  up  a  sales  campaign  I  made  no 
specific  mention  of  any  particular  talks  by  executives 
as  to  the  quality  of  the  line.  I  do  not  mean  by  this 
that  no  mention  was  made  of  this  most  important 
attribute  of  an  item  to  be  merchandised  aggressively, 
but  the  quality  was  not  stressed  in  detail  although  no 
one  present  could  help  realizing  that  the  quality  of  the 
flour  to  be  merchandised  was  above  question.  It  will 
be  apparent  to  the  reader  that  the  introductory  sales 
plan  of  the  flour  mill  was  to  introduce  their  flour  by 
means  of  the  free  2  pound  bag  and  the  gift  piece  of 
baking  ware.  Do  not  think  because  I  have  mentioned 
this  premium  that  I  am  attempting  to  sell  any  canner 
on  the  use  of  premiums  for  the  securing  of  business. 
I’m  simply  recounting  what  a  mill  did. 

A  great  deal  of  flour  is  sold  daily,  however,  on  the 
quality  of  the  offering  when  all  attributes  of  quality 
are  taken  into  consideration.  The  very  soil  where 
the  wheat  is  grown  from  which  flour  is  milled  may 
contribute  substantially  to  the  flavor  of  bread  finally 
baked  from  the  flour.  The  seed  grains  sown  for  the 
crop  may  be  of  a  particular  strain  that  produces  a 
wheat  with  a  higher  than  usual  gluten  content.  Thus 
bakers  will  prepare  a  dough  from  this  flour  that  will 
raise  to  unknown  heights  in  comparison  to  other  flours. 
A  sales  argument  on  flour  based  on  such  facts  will  sell 
flour  as  surely  as  you  are  born. 

Just  so  with  your  plans  for  the  introduction  of  your 
brands  to  distributors  who  heretofore  have  not  been 
handling  them.  Because  sales  may  be  easily  made,  be¬ 
cause  the  cry  is  for  shipments  and  more  deliveries, 
do  not  neglect  the  fundamentals  of  good  salesmanship. 
Have  a  good  sales  story,  base  it  on  known  facts,  dress 
it  up  and  drive  it  home.  You  might  sell  a  new  dis¬ 
tributor  this  year,  leave  your  full  sales  story  untold 
and  never  have  a  chance  to  tell  it  in  full.  Not  until 
you  told  it  fully  and  fervently  after  some  competitor 
in  the  future  had  taken  your  business  away  on  the 
claim  that  his  goods  had  the  very  virtues  and  char¬ 
acteristics  possessed,  but  unclaimed  and  unexplained 
by  you  when  the  initial  sales  were  made.  Be  sure  this 
year,  that  whatever  you  sell  is  well  sold! — Your  future 
sales  and  profits  will  increase  as  you  do! 


12  pockets 


<Mi-SpeeJt 

Universal 

PLUNGER  FILLER 


For  filling  Tomato  Products  light 
and  heavy,  Pumpkin,  Soups  of  differ¬ 
ent  kinds.  Baby  Foods,  Liquids, — 
Dog  Foods,  etc. 

★ 

Designed  for  high  speed,  200  cans 
or  more  per  minute. 

★ 

One  hand  wheel  universally  ad¬ 
justs  the  fill. 

★ 

Runs  very  smooth.  No  waste.  Accur¬ 
ate  fill. 

★ 

No  mashing  of  product. 

★ 

Either  chute  or  worm  and  disc  feed. 


AYARS  MACHINE  COMPANY 

Salem,  New  Jersey 
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A  Iways  Dependable ! 

OLD  FAITHFUL  BRAND 

Seed  Peas  For  Canning  and  Freezing 

GALLATIN  VALLEY  SEED  CO. 

BOZEMAN,  MONTANA 


MORRAL  CORN  CUTTER 

Either  Single  or  Double  Cat 

Morral  Combination 
Corn  Cutter 

For  or 

Style 

Morral  Corn  Husker 

Either  Single  or  Double 

■ 

Morral  Labeling  Machine  ■ 

and  other  machinery 

Write  for  catalog  and 
further  particulara 

MORRAL  BROTHERS,  Morral,  Ohio 


CORRUGATED 


SOLID  FIBRE 


BOXES 

Phone :  Curtis  0270 

THE  EASTERN  BOX  COMPANY 

Eeist  Brooklyn  P.  O.  BALTIMORE,  MD . 


THE  1941  DIRECTORY  OF  CAHNERS 

Now  Ready!  Enter  your  order  now  for  the  32nd  edition.  Compiled  by  the  National  Canners  Aeaociation, 
from  Statistical  Reports  and  such  other  reliable  data. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 


National  Canners  Association, 


1739  H.  Street,  N.  W.  Washington,  D.  C. 


PERSONAL  CHECKS  ACCEPTED 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


:utc 


T]H[]e  lUKTicnnEiD*  Westminster, Met. 

HUSKERS  —  CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 


14 


THE  CANNING  TRADE  •  September  29,  1941 


THE  CANNED  FOODS  MARKETS 


WEEKLY  REVIEW 

How  Much  Can  Be  Added  to  Present  Packs 
— Crops  Drying  Up — Prices  Can  Only  Ad¬ 
vance — Some  Prices  on  Specialties — 
Government  Busy  Buyers. 

CROP  PROSPECTS — Here  we  are  at 
the  beginning  of  October,  and  it  is 
hardly  to  be  expected  that  the  “can¬ 
ning  season,”  for  perishables,  can 
be  prolonged  very  much  longer. 
The  question  of  the  hour,  therefore, 
is  how  much  may  be  added  to  what 
they  now  have,  in  packs.  There 
are  crops,  like  fall  snap  beans, 
spinach,  pumpkin,  beets.,  etc., 
whose  seasons  are  largely  still  in 
front  of  them,  but  weather  con¬ 
ditions  are  not,  and  have  not  been, 
favorable  to  them  in  the  great  ma¬ 
jority  of  locations. 

Here  in  the  East  the  long  hot, 
dry  spell — little  or  no  rain  in  all 
of  September  in  this  Tri-State  re¬ 
gion — has  cut  down  crop  yields  in 
corn  and  tomatoes,  and  played 
havoc  with  the  bean  crop  which 
canners  had  hoped  would  be  good 
so  as  to  add  to  the  slack  supplies, 
and  made  the  planting  or  sprout¬ 
ing  of  the  fall  spinach  crop  well 
nigh  impossible.  Even  the  sturdy 
pumpkin  has  suffered  as  it  has  not 
in  years.  You  may  get  some  idea 
of  how  dry  the  farming  lands  are 
if  we  tell  you  that  field  corn 
turned  into  dry  fodder  before  the 
ears  were  fully  developed.  Again 
taking  the  Baltimore  wholesale 
market  prices  on  raw  stock  toma¬ 
toes  as  an  indicator  of  the  crop,  as 
iiiis  is  written  those  prices  have 
mounted  to  90  cents  per  bushel. 

he  so  called  glut  was  the  shortest 
c'l  record,  and  scarcity  of  labor 
l:  rgely  cancelled  any  chance  to  add 
t '  packs  while  raw  stock  tomatoes 
^  ere  at  normal  prices. 

There  are  spots  in  the  canning 
c  op  field  where  rains  and  better 
V  eather  have  occurred,  and  the 
(  liners  are  making  the  best  of 
f  eir  opportunity:  but  it  will  be 
r  ted  that  Indiana,  which  promised 
c  notable  addition  to  the  canned 
t  inato  output,  urged  and  so  badly 
1  eded,  has  passed  its  peak,  and 


is  now  tapering  off.  Tennessee  and 
the  Ozarks,  like  the  Tri-States, 
were  not  so  forfiunate,  and  the  to¬ 
mato  packs  will  fall  below  last 
year’s  figures. 

The  fact  that  many  mid-western 
corn  canners  are  forced  to  pro  rate 
their  deliveries  tells  the  story  of 
that  product,  and  is  one  of  the  rea¬ 
sons,  together  with  pro  rating  in 
quite  a  number  of  other  canned 
foods,  that  distributors  are  clamor¬ 
ing  for  deliveries  on  their  con¬ 
tracts,  and  trying  to  get  the  goods 
in  so  that  they  can  see  just  where 
they  stand.  The  real  story  this 
week  is  that  canners  are  busy  try¬ 
ing  to  get  out  shipments  as  re¬ 
quested,  but  hampered  by  both  a 
scarcity  of  boxes  or  containers,  and 
difficulty  in  arranging  for  trans¬ 
portation.  And  for  the  canners, 
the  salient  feature  is  the  smallness 
of  their  surplus,  if  any,  after  such 
shipments  are  provided  for.  The 
packs  of  most  kinds  are  not  “short” 
in  the  sense  that  that  term  was 
used  in  the  past,  b,ut  the  demands 
upon  the  cannersj-^y  both  distribu¬ 
tors  and  the  Government,  are  far 
in  excess  of  anything  the  canners 
counted  upon,  or  the  distributors 
either.  In  such  a  condition,  nat¬ 
urally,  remaining  supplies  are 
down  or  out.  If  present  consumer 
demand  continues  to  grow,  as  it  has 
been  growing  in  recent  months, 
there  seems  every  reason  to  believe 
that  canners’  warehouse  floors  will 
be  bare  before  the  turn  of  the  year. 
And  that  is  not  good  for  the  indus¬ 
try,  or  anyone  in  it. 

THE  MARKET — The  canners  are 
so  busy  with  trying  to  get  every 
last  bit  of  the  crops  into  cans ;  with 
shipping  and  labor  troubles,  that 
they  are  sending  out  no  price  lists, 
failing  to  return  crop  reports,  and 
the  brokers  who  usually  are  busy 
as  bird-dogs  at  this  time  of  the  year 
with  their  offerings,  are  forced  to 
remain  idle.  The  prices  as  quoted 
in  our  market  pages  may  be  taken 
only  as  a  guide,  and  we  might  add 
as  minimums,  because  we  know 
that  many  canners  are  selling  at 
5c  to  10c  per  dozen  above  these 


prices.  In  truth  the  market  is 
thoroughly  “nominal,”  by  which  is 
meant,  that  prices  depend  upon  the 
seller  and  the  buyer,  and  buyers 
are  not  overlooking  any  chance  to 
purchase  at  or  around  going  prices. 
Staple  canned  foods  are  solidly 
fixed  on  the  basis  of  present  prices 
as  minimums,  and  this  need  not  be 
confined  to  the  staples.  ■'Canned 
fruits,  canned  milk,  canned  fish, 
the  full  line  of  the  juices,  as  well 
as  baked  beans  and  what  not,  pre¬ 
sent  no  possibility  of  lower  prices. 
That  ought  to  be  guide  enough  for 
you.  By  and  large  these  prices  are 
very  reasonable,  costs  and  difficul¬ 
ties  of  shipping  considered.  It  is 
utterly  unfair  to  base  a  comparison 
of  these  prices  with  those  ruling 
during  the  past  two  or  three  years : 
prices  then  were  far  below  cost, 
when  real  costs  were  figured,  and 
since  then  higher  wages,  higher 
grower  or  producer  prices  on  every¬ 
thing  the  canner  uses  account  for 
the  raises.  It  is  to  be  hoped  the 
canners  are  making  some  profit, 
but  surely  they  are  not  profiteering. 

Some  prices  we  have  seen  on 
specialties  may  prove  interesting. 
The  amount  of  freestone  peaches 
canned  this  year  has  taken  a  big 
jump,  and  more  canners  have 
packed  some,  in  all  sections,  than 
ever  before.  And  by  the  way : 
Clemson  Agricultural  College, 
Clemson,  S.  C.,  wants  prices  on 
No.  21/2  cans  of  Eastern  freestone 
yellow  peaches  in  halves.  Here  are 
some  prices  on  freestone  peaches: 


No.  IT  Standard  sliced . $1.05  doz. 

Choice  halves .  1.80  doz. 

2  Vis  Choice  sliced .  1.86  doz. 

2Vis  Standard  halves .  1.60  doz. 

2V/is  Standard  sliced .  1.60  doz. 

2Vis  Std.  whole  peeled .  1.35  doz. 


Apple  juice  in  bottles  is  quoted: 
24/12  oz.,  50c;  20  oz.,  85c;  12/46 
oz.,  $1.65. 


Stems  and 

Mushrooms  Buttons  Sliced  Pieces 

24/2  oz .  $1.06  $1.00  $  .85 

24/4  oz .  2.06  1.96  1.65 

12/8  oz .  3.96  3.76  2.85 

12/16  oz .  .  5.60 


A  steady  stream  of  invitations  to 
bid  on  a  large  variety  of  canned 
foods  is  coming  from  all  branches 
of  the  Government.  You  un¬ 
doubtedly  have  these  bids  in  front 
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of  you,  and  the  industry  is  learning 
that  it  is  not  difficult  to  deal  with 
the  Government,  and  that  prices 
are  at  least  as  good  as  those  in 
commercial  lines,  and  the  credit  is 
all  that  could  be  desired.  There 
are  those  who  think  payments  are 
slow.  Not  if  the  goods  are  right, 
and  always  provided  the  goods 
have  reached  their  destination. 
Allow  some  time  for  this. 

The  few  Crop  Reports  we  have 
are  as  follows : 

MIDWAY,  TENN.,  September  18 — 
Tomatoes :  Crop  yield  has  been 
very  short ;  about  25  per  cent  pack. 
The  shortest  crop  since  we  have 
been  packing. 

JACKSONVILLE,  TEXAS,  September 
19 — Tomatoes:  No  more  canning 
in  East  Texas  for  1941.  String 
Beans :  Very  little,  if  any,  canning 
in  East  Texas  for  1941. 

BRIGHAM  CITY,  UTAH,  September 
21 — Peas :  Our  crop  was  about 
normal.  Whole  Kernel  Corn :  Good 
quality  but  off  in  volume  per  acre 
planted,  about  25  per  cent.  Toma¬ 
toes:  Crop  looks  good  with  a  nor¬ 
mal  setting,  but  we  have  had  such 
cool  weather  they  are  slow  in  ripen¬ 
ing.  We  are  short  about  25  per 
cent  of  a  normal  year  to  date. 
However,  if  the  weather  changes, 
we  will  can  a  normal  pack. 

NEW  YORK  MARKET 

Chief  Interest  in  Deliveries — Outlook  For 
Increased  Packs  From  Late  Crops  Uncertain 
— Inventories  Still  in  Need — Army  Buying 
Better  Liked — Tomatoes,  Beans  And  Spin¬ 
ach  Short — Pro  rating  Corn — Fish  in 
Strong  Position. 

By  “New  York  Stater” 

New  York,  Sept.  26,  1941. 

THE  SITUATION  —  The  trade  is 
still  concerned  with  getting  ship¬ 
ments  of  new  packs  into  ware¬ 
houses,  and  adjusting  deliveries  in 
cases  where  pro  rata  deliveries 
have  been  announced  by  canners. 
It  is  indicated  that  pro  rates  will 
be  far  more  general  on  many  lines 
than  distributors  had  anticipated 
this  season,  and  this  is  particularly 
true  in  the  case  of  top  quality  corn 
and  beans.  Reports  from  the  Tri- 
States  indicate  that  canning  of  to¬ 


matoes  will  continue  well  into  Oc¬ 
tober,  and  the  trade  is  expectant  of 
a  price  recovery  on  standards  as 
canners  are  forced  to  pay  better 
prices  on  raw  stock.  The  outlook 
for  increased  production  of  beans 
is  lagging,  and  it  is  reported  that 
the  outlook  for  the  late  spinach 
pack  is  also  unfavorable.  An¬ 
nouncement  this  week  of  contem¬ 
plated  continued  heavy  purchases 
of  foods  for  Britain  under  lease- 
lend  emphasize  the  probability  of 
a  continuance  of  a  sellers’  market 
for  canned  foods,  tempered  only  by 
the  possibility  that  price  control 
legislation  may  make  for  an  early 
halt  in  the  upsurge  in  food  prices. 

THE  OUTLOOK  —  Distributors  are 
not  yet  completely  satisfied  with 
their  inventory  position,  and  while 
the  pressure  has  been  lightened  by 
continued  heavy  receipts  of  new 
packed  goods,  the  trade  is  expected 
to  continue  on  the  buying  side  for 
the  remainder  of  the  calendar 
year.  Canners,  however,  are  not 
free  sellers  in  the  open  market,  and 
on  some  items  are  finding  the  pos¬ 
sibility  of  Army  contracting  more 
attractive  than  has  been  the  case 
hitherto.  This  is  an  encouraging 
development,  as  the  Army  Quarter¬ 
master  Corps  im  a  statement  of  its 
buying  program  this  week  had 
commented  on  difficulty  hitherto 
encountered  in  getting  many  can¬ 
ners  to  bid  on  such  business  and  a 
continuation  of  that  condition 
would  in  all  likelihood  lead  to  pub¬ 
licity  to  the  canning  industry  and 
the  food  trades  in  general. 

TOMATOES  —  Reports  from  the 
Tri-States  this  week  are  that  the 
pack  is  to  be  extended  well  into 
October  in  some  areas,  with  can¬ 
ners  increasing  output  wherever 
possible  in  anticipation  of  a  de¬ 
mand  sufficiently  broad  to  take  care 
of  all  the  tomatoes  they  may  be 
able  to  pack.  Current  offerings 
for  prompt  shipment  list  standard 
2s  generally  at  80  cents,  with  a 
little  shading  possible  in  some 
quarters,  with  the  same  holding 
true  of  Is  which  list  at  50  cents  at 
canneries.  On  2^^^,  $1,121/2  seems 
to  be  bottom  with  most  sellers, 
while  on  10s  $3.75-$3.90  seems  to 
be  about  the  range.  Extra  stand¬ 
ards  are  not  offering  liberally, 
with  Is  firm  at  55-57 i/o  cents,  2s 


90  cents,  2V2S  $1.25-$1.27i/2,  and 
10s  $4.00  and  upwards. 

BEANS  —  Unfavorable  growing 
weather  is  adversely  affecting  the 
late  crop  of  stringless  beans,  and 
the  market  looks  tighter  on  this 
item.  Canners  quote  the  market 
currently  on  the  basis  of  90  cents 
minimum  for  standard  2  cut  green, 
with  10s  at  $4.50,  while  on  extra 
standards  $1.00  and  $5.00,  respec¬ 
tively,  represents  bottom.  Offer¬ 
ings  of  lima  beans  are  light,  and 
the  market  is  in  extremely  strong 
position.  Standard  fresh  white  2s 
cannot  be  had  below  75  cents,  and 
sellers  are  few  at  that  figure,  while 
standard  green  and  white  mixed 
are  held  at  90  to  95  cents.  On  fancy 
tiny  green,  sellers  are  reported  at 
$1.10  for  Is,  $1.45  for  303s,  $1.60- 
$1.65  for  2s  and  $7.75-$8.00  for 
10s,  f.  o.  b.  canneries. 

SPINACH  —  Reports  on  the  fall 
pack  indicate  that  production  will 
not  go  much  beyond  50  per  cent  of 
a  normal  yield,  due  to  unfavorable 
growing  weather,  and  canners  gen¬ 
erally  are  withdrawn  on  this  item 
at  the  moment. 

CORN — Midwestern  canners  are 
pro-rating  sharply  on  future  sales 
of  some  grades  of  corn,  notably 
extra  standard  and  fancy  white 
corn,  and  it  is  indicated  that  buy¬ 
ers  normally  securing  supplies  in 
that  area  may  turn  to  the  east 
for  additional  supplies.  Southern 
packers  this  week  were  offering 
new  pack  standard  crushed  ever¬ 
green  at  a  range  of  821/2  to  85 
cents,  with  10s  at  $4.50-$4.65, 
while  on  extra  standards  90-921/-) 
cents  and  $5.00  was  quoted.  Fancy 
whole  kernel  solid  pack  lists  gen¬ 
erally  at  95  cents  for  2s  and  $5.50 
for  10s,  while  on  fancy  golden 
bantam  97 1/^  cents  to  $1.00  is  heard 
on  2s. 

PEAS — Buying  interest  in  peas 
has  slowed  down  somewhat  as  buy¬ 
ers  study  the  implications  of  indi¬ 
cated  pack  figures,  which  show  a 
record  production  of  some  29,000,- 
000  cases.  In  the  interim  there  is 
little  interest  being  shown  ir 
southern  ungraded  Alaskas  at  85 
cents  for  2s  and  $5.00  for  10s. 

N.  Y.  APPLES  QUOTED — New  Yorl 
State  canners  this  week  came  int« 
the  market  with  quotations  on  nev 
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pack  apples,  with  10s  sliced  heavy 
pack  quoted  at  $4.60  to  $4.75  per 
dozen,  f.  o.  b.  canneries.  Heavy 
government  buying  of  apples  in 
the  Northwest  has  made  for  a 
strong  position  for  this  item. 

CITRUS  —  Some  buying  interest 
in  Texas  citrus  products  has  de¬ 
veloped  as  a  result  of  the  short 
supply  position  in  Florida,  it  is  re¬ 
ported,  and  canners  in  the  Rio 
Grande  Valley  area  were  reported 
offering  in  limited  quantities  dur¬ 
ing  the  week  at  65  cents  for  un¬ 
sweetened  juice  in  2s,  with  10s  at 
$2.75,  f.  o.  b.  canneries.  Florida 
packers  are  booking  a  little  s.  a.  p. 
business,  with  the  trade  looking  for 
an  opening  of  about  70  cents  on  un¬ 
sweetened  juice  2s. 

CALIFORNIA  FRUITS  —  Packers’ 
lists  continue  to  show  additional 
deletions  as  more  grades  and  sizes 
reach  the  “sold  out”  classification, 
and  the  market  position  continues 
strong.  Buying  interest  is  report¬ 
ed  on  peaches  and  fruit  cocktail, 
and  pears  are  also  in  demand  for 
shipment  both  from  California  and 
the  Northwest. 

SARDINES — Reports  from  “Down 
East”  this  week  note  a  continued 
short  pack,  and  the  market  is  little 
better  than  nominal.  It  is  reported 
that  canners  have  now  advanced 
their  price  views  on  keyless  oil 
quarters  to  $4.00  per  case,  and 
that  this  will  be  the  basis  when 
additional  offerings  are  possible. 

SALMON — There  have  been  no 
new  developments  in  the  Alaska 
salmon  situation  this  week,  and 
orices  remain  nominally  unchanged 
on  all  grades.  Interest  in  fall  pack 
Columbia  River  Chinooks  is  re¬ 
ported,  with  fancy  halves  quoted  at 
'2.65  by  most  sellers.  Puget 
'ound  bluebacks  at  $2.50  are  also 
ttracting  some  attention. 

SHRIMP  —  Production  at  Gulf 
anneries  is  running  well  behind 
lis  season,  and  canners  generally 
'e  withdrawn  from  the  market, 
ith  prices  nominally  unchanged. 
TUNA  —  With  the  market  for 
bacore  getting  out  of  sight  and 
•  >50  per  ton  the  last  paid  price  to 
shermen  in  the  Northwest,  can- 
irs  have  withdrawn  all  offerings, 
-  id  are  concentrating  on  taking 


care  of  future  contracts  to  the  best 
of  their  ability.  Buyers  were 
covered  in  a  limited  way  at  $21  for 
fancy  Is,  $11  for  halves,  and  $6.50 
for  quarters,  f.  o.  b.  canneries. 


CHICAGO  MARKET 

1 

Busy  Filling  Orders — Good  Corn  Pack,  Prices 
Very  Firm — Tomato  Canning  Slowing  Down 
— Indiana  Quality  Above  Average — Run¬ 
ning  Hard  on  Tomato  Products — Record 
Pea  Distribution — Very  Little  Asparagus  in 
Anyone’s  Hands — Cood  Deliveries  of  Blue¬ 
berries — ^The  Food  Broker. 

By  “Illinois” 

Chicago,  Sept.  26,  1941. 

GENERAL  MARKET — Canned  foods 
continue  to  show  a  strong  under¬ 
tone.  Sellers  and  buyers  alike, 
seem  more  concerned  with  execut¬ 
ing  orders  already  placed,  than 
with  new  business.  Few  if  any 
price  changes  have  been  noted  dur¬ 
ing  the  week  under  review. 

THE  WEATHER — Ideal  September 
conditions  have  prevailed  through¬ 
out  the  Central  States.  There  are 
no  immediate  signs  of  early  killing 
frosts. 

CORN — The  high  spots  of  the 
corn  situation  are:- 

(a)  More  corn  is  needed  by  the 
army  and  deals  on  several  sizable 
lots  have  been  closed  with  canners 
who  figured  they  would  have  pre¬ 
ferred  to  carry  such  surpluses  for 
their  regular  trade. 

(b)  The  total  corn  pack  will 
wind  up  a  little  larger  than  was  es¬ 
timated  some  month  or  more  ago, 
but  there  will  be  no  burdensome 
stocks. 

(c)  A  pronounced  scarcity  al¬ 
ready  noted  No.  1  tin  corn  and  No. 
10  tin  in  all  grades  and  varieties. 
No.  2  tin  standard  cream  style 
white  corn  is  sparingly  quoted  at 
85c  Ohio,  Indiana  and  Iowa,  with 
extra  standard  at  90  cents.  No.  2 
fancy  whole  kernel  yellow  has  sold 
at  $1.10  Wisconsin  factory. 

TOMATOES — The  peak  of  the  sea¬ 
son  is  over  in  Indiana  and  the  pack 
is  now  going  down.  Given  two  or 
three  more  weeks  of  favorable 
weather  conditions,  however,  the 
Hoosier  State  will  continue  to  pack 
and  roll  up  a  nice  total.  It  is  said 


the  quality  of  Indiana  tomatoes 
this  season  is  about  the  average. 

A  fair  demand  has  been  noted. 
Canners  are  not  anxious  sellers,  as 
they  fully  appreciate  if  the  regular 
distributing  trade  do  not  take  what 
surplus  they  might  have,  the  Gov¬ 
ernment  will.  Some  prices  are : 
No.  1  standard  Indiana  tomatoes 
(S)  50  cents  factory;  No.  2s  @  80 
cents;  No.  21/2S  @  $1.10;  No.  10s 
@  $3.75.  Some  business  on  the 
better  grades,  particularly  near 
fancies  has  been  noted,  at  around 
$1.00  for  No.  2  tins;  $1.30-$1.35 
for  No.  21/0,  and  $4.50  for^No.  10s. 

TOMATO  PRODUCTS  —  Catsup  and 
chili  sauce  manufacturers  have 
been  running  day  and  night.  It  is 
said  that  the  F.  S.  C.  C.  will  not 
purchase  for  shipment  to  England, 
any  catsup.  Sizeable  lots  of  toma¬ 
to  juice  have  been  sold  to  the  Gov¬ 
ernment.  One  large  canner  is  re¬ 
ported  as  having  booked  50,000 
cases  No.  10  tin  at  $3.20  net,  f.  0.  b. 
his  factory. 

A  large  Eastern  factor  is  still  in 
Indiana  trying  to  purchase  No.  10 
tin  fancy  tomato  puree  that  meas¬ 
ures  up  to  his  specifications  at 
$3.75. 

PEAS — Movement  from  canners’ 
hands  into  distributive  channels,  is 
making  a  record.  The  trade  is  be¬ 
coming  reconciled  to  the  fact  that 
canners  are  cleaning  up  their  1941 
pack.  One  large  Wisconsin  canner 
showed  his  surplus  list  to  his  Chi¬ 
cago  broker  yesterday  and  it  con¬ 
sisted  of  less  than  four  cars. 

The  lowest  priced  pea  in  these 
parts  is  90  cents  and  difficult  to  ob¬ 
tain.  Some  business  on  No.  2  stan¬ 
dard  Wisconsin  No.  3  Alaskas  at 
95  cents  factory  was  noted. 

LIMA  BEANS — Wisconsin  has  not 
fared  well  to  date  on  limas  but  can¬ 
ners  are  beginning  to  make  up  for 
the  poor  start  and  given  a  break 
from  here  on  in  weather  con¬ 
ditions,  a  sizeable  pack  will  be  re¬ 
corded.  The  market  is  quite  firm 
and  few  sellers  willing  to  add  to 
their  heavy  commitments. 

GREEN  AND  WAX  BEANS — If  yoU 
will  turn  to  last  week’s  report 
under  this  caption,  you  will  have 
a  good  idea  of  the  prevailing  con¬ 
ditions.  It  is  useless  to  repeat. 
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BEETS — Rains  the  early  part  of 
this  month,  increased  tonnage  and 
helped  to  size  up  the  crop.  The 
market  is  firm  with  limited  busi¬ 
ness  being  recorded  at  about — No. 
10  tin  fancy  Wisconsin  cut,  $3.50 
factory;  No.  10  tin  fancy  Wiscon¬ 
sin  diced,  $3.75  factory;  No.  2  tin 
fancy  Wisconsin  diced,  80  cents 
factory;  No.  10  tin  fancy  shoe¬ 
string  beets,  $3.75  factory. 

ASPARAGUS — Very  little  stock  re¬ 
mains  unsold  in  canners’  hands, 
either  on  the  Pacific  Coast  or  in 
the  Central  West,  hence — a  very 
narrow  market.  Distributors  re¬ 
port  current  volume  is  small. 

PIMIENTOS  —  The  pack  has 
started  in  Georgia  but  reports  from 
that  State  are  not  encouraging  and 
it  still  looks  like  a  short  delivery 
against  future  sales. 

SPINACH  —  Ozark  canners  are 
going  to  do  their  best  to  record  a 
large  pack  from  the  fall  and 
winter  crop.  Sizeable  S.  A.  P. 
business  has  been  entered  in  the 
Chicago  market  by  the  leading  can¬ 
ners  of  Missouri  and  Arkansas. 
Available  spot  stocks  are  in  narrow 
lines. 

BLUEBERRIES — Most  Maine  can¬ 
ners  are  making  good  deliveries 
against  future  sales  and  the  new 
pack  is  rolling  into  Chicago  in 
goodly  quantities.  The  spot  mar¬ 
ket  is  quoted  at  $9.00  for  No.  10 
tin  blueberries  in  water  f.  o.  b. 
Maine  common  points. 

R.  s.  P.  CHERRIES — A  quiet  mar¬ 
ket  rules,  as  distributors  seem  to 
have  covered  fairly  well  their  re¬ 
quirements  and  some  say  that  the 
public  is  not  buying  cherries  at  the 
higher  prices,  like  they  did  a  year 
ago.  Market,  however,  is  firm  and 
canners  are  holding  only  limited 
stocks  and  are  content  to  await  the 
call  from  their  regular  customers. 

APPLES  —  APPLESAUCE  —  These 
two  items  still  occupy  the  center 
of  the  stage  in  the  fruit  line. 
Pennsylvania  canners  named  what 
the  trade  looked  upon  as  high 
prices  on  No.  10  apples,  such  as 
$5.25  Pennsylvania  factory  for  the 
extra  heavy  pack.  The  regular 
bakers  supply  trade,  purchased  at 
that  basis. 


Applesauce  prices  in  comparison 
with  the  high  levels  on  apples,  haVe 
appealed  to  the  distributor,  result¬ 
ing  in  heavy  bookings. 

CALIFORNIA  FRUITS  —  The  USUal 
pressure  from  the  Pacific  Coast  is 
lacking  and  broker  and  jobber 
seem  to  be  drifting  for  the  time 
being,  with  everyone  comfortably 
stocked. 

PACIFIC  NORTHWEST — Deliveries 
of  new  pack  pears  from  Washing¬ 
ton  have  aroused  favorable  com¬ 
ment  from  many  in  the  trade. 
Quality  is  said  to  be  very  fine. 

Prune-plums  seem  scheduled  for 
higher  prices  with  $1.15  to  $1.20 
Coast  for  No.  2V2  choice  the  bot¬ 
tom.  Some  sizeable  business  on 
No.  10  choice  prune-plums  at  $3.75 
was  recorded.  Here  is  another 
fruit  item  where  the  Government 
is  buying  very  heavily. 

FISH — The  shrimp  canners  Na¬ 
tional  Advertising  Association  will 
feature  a  country-wide  campaign 
the  week  of  October  5.  Shrimp  is 
wanted  here  but  offerings  from  the 
Gulf  are  difficult  to  obtain.  The 
large  sardine  packs  are  well  sold 
with  a  continuing  firm  market. 
The  Government , has  purchased  so 
heavily  of  Salmon  that  canners 
have  not  been  affected  by  the 
smaller  buying  by  the  distributor 
account  of  the  high  prices. 

THE  FOOD  BROKER  —  (See  last 
week’s  issue  for  first  installment) 
It  is  a  well  recognized  fact  that 
mankind  to  live  must  have  food. 
Therefore,  it  stands  to  reason,  that 
the  welfare  of  that  Industry  which 
conserves,  preserves  and  distrib¬ 
utes  the  nation’s  food  supply,  must 
be  safeguarded  above  all  things. 
The  complete  safeguard  is  a  free 
field  for  honest,  ethical  and  fair 
competition,  not  only  between  all 
branches  of  the  industry,  but  with¬ 
in  each  branch. 

The  Food  Broker,  as  an  individ¬ 
ual  and  through  his  trade  organi¬ 
zation,  The  National  Food  Brokers 
Association,  has  always  stood  for 
this  free  field,  special  favors  to 
none,  and  honest,  ethical  and  fair 
competition.  He  is  standing  on 
those  principals  today,  (continued 
next  week). 


THE  GREAT  INTERSTATE  GROCERY 
CHAIN  “octopus” — Did  the  readers 
of  this  column  note  the  Editorial 
in  the  July  14  issue  of  The  Can¬ 
ning  Trade?  If  you  overlooked 
it,  dig  up  that  issue  and  read  it. 

Unlike  Cato,  your  reporter  will 
for  the  time  being  at  least,  refrain 
from  crying  aloud  “Delenda  est 
Carthago” — (Carthage  must  be  de¬ 
stroyed). 

He  reserves  the  right  to  rein¬ 
state  the  “serial” — The  Great  In¬ 
terstate  Grocery  Chain  “Octopus” 
— and  especially  so  if  readers  re¬ 
quest  it. 


CALIFORNIA  MARKET 

Steady  Business  On  Remaining  Goods — Con¬ 
tainer  Scarcity — Smaller  Spread  in  Prices — 
Small  Canners  Getting  Their  Innings — Prune 
Pack  Disappointing — Labor  Scarce  For  To¬ 
mato  Canning — Very  Light  Holdings  of 
Asparagus — Army  Heavy  Buyer  of  Figs — 
Salmon  Pack  Ahead  —  Columbia  River 
Salmon  is  Choice  Fish. 

By  “Berkeley” 

San  Francisco,  Sept.  26,  1941. 

MARKET — A  steady  volume  of 
business  continues  to  be  done  on 
such  items  as  are  still  available 
but  daily  sales  do  not  approach  the 
totals  recorded  a  few  weeks  ago. 
Most  of  the  price  changes  continue 
to  be  upward,  but  these  are  no 
longer  marked  or  numerous.  Most¬ 
ly,  they  are  in  minimum  quota¬ 
tions,  but  it  is  to  be  noted  that 
some  of  the  smaller  canners,  whose 
business  in  the  past  has  been 
largely  at  prices  well  below  those 
of  packers  of  featured  brands,  are 
getting  more  for  certain  items 
than  larger  packers.  Shipments 
are  going  forward  as  rapidly  as 
steamer  space,  cars  and  boxes  can 
be  arranged  for.  The  question  of 
containers  is  now  about  as  serious 
as  that  of  transportation.  This  is 
one  season  when  canners  are  not 
importuning  buyers  for  shipping 
instructions,  but  buyers  are  for¬ 
warding  complete  information 
without  being  requested. 

FRUITS  —  The  California  fruit 
market  continues  very  firm,  with 
a  few  changes  being  made  in  quo- 
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tations  on  peaches.  These  are 
largely  in  minimum  prices  and 
have  whittled  down  the  difference 
between  the  highs  and  the  lows  un¬ 
til  there  is  no  difference  on  a  num¬ 
ber  of  items.  Minimum  prices  on 
fancy  cling  peaches  have  been  ad¬ 
vanced  to  $2.10,  on  both  halves 
and  sliced  in  the  No.  2V2  size,  and 
to  $1.95  in  choice.  In  No.  Is, 
minimum  prices  are  now  $1.37'/2 
and  $1.27V2  foi*  fancy  and  choice, 
respectively.  In  No.  10s  fancy  it 
seems  that  no  more  fruit  can  be 
located  at  $7.10,  with  $7.30  the 
general  price.  In  Elberta  peaches 
minimum  quotations  on  fancy  No. 

Is  have  been  upped  to  $1.35,  with 
$7.50  the  lowest  price  on  No.  10s. 
Minor  changes  have  also  been 
made  in  minimum  quotations  on 
fruits-for-salad  and  fruit  cocktail. 
The  packing  of  pears  is  nearing 
an  end  and  a  good-size  pack  has 
been  made  here  and  in  the  Pacific 
Northwest,  with  most  of  the  out¬ 
put  already  disposed  of.  In  fact, 
several  large  canners  whose  fiscal 
year  ends  the  last  day  in  February 
advise  that  their  unsold  holdings 
of  fruits  at  this  writing  are  less 
than  the  carryover  last  February. 
Some  do  not  expect  to  have  a  case 
of  some  important  items  on  hand 
when  next  inventory  time  rolls 
around. 

PRUNES  —  The  pack  of  Italian 
prunes  in  the  Pacific  Northwest, 
in  which  several  California  pack¬ 
ers  participate,  has  been  very  dis¬ 
appointing,  much  of  the  crop  hav¬ 
ing  been  damaged  by  rain.  The 
output  is  probably  less  than  two- 
thirds  of  that  for  which  plans  had 
been  made.  Some  canners  have  no 
buffet  or  No.  Is  unsold,  but  are 
still  able  to  offer  some  No.  2i/iS 
and  No.  10s.  Fancy  No.  2Vos  are 
selling  at  $1.30,  with  choice  priced 
at  $1.25.  No.  10s  are  priced  at 
$4.15  and  $3.90,  for  these  grades, 
respectively. 

APPLES  —  Opening  prices  have 
been  announced  by  Libby,  McNeill 
&  Libby  for  their  Brook-Dale 
brand  of  Northwest  canned  apples, 
the  price  being  $4.70  a  dozen  f.  o.  b. 
Yakima,  Wash.,  cannery.  The 
fruit  will  be  available  for  October 
shipment. 


TOMATOES  —  Warmer  weather 
during  the  past  few  days  has 
speeded  up  deliveries  of  tomatoes 
to  canneries  and  has  improved  the 
color  of  the  fruit.  In  general,  the 
pack  has  been  lagging  in  almost 
every  tomato  growing  district  of 
the  State.  On  top  of  this  has  been 
a  scarcity  of  sfcilled  tomato  pick¬ 
ers.  Many  packers  are  out  of  the 
market  on  canned  tomatoes  for  the 
present,  but  a  good  business  is  be¬ 
ing  done  on  tomato  products. 

ASPARAGUS — Stocks  of  asparagus 
remaining  in  first  hands  is  limited 
and  some  changes  in  lists  have 
been  made  the  last  few  days,  but 
here  again,  these  are  in  minimum 
quotations.  A  scarcity  of  stocks 
has  led  to  a  decision  on  the  part  of 
the  Navy  to  give  up  plans  for  mak¬ 
ing  purchases  of  this  item. 

ARMY  BUYS  FIGS — Approximately 
600,000  gallons  of  canned  figs, 
costing  $312,945.11,  have  been 
contracted  for  by  Colonel  F.  J. 
Riley,  quartermaster  supply  officer 
at  the  San  Francisco  general  army 
depot.  This  purchase  is  taken  by 
canners  to  mean  that  a  complete 
cleanup  of  this  fruit  will  be  made 
before  next  season.  The  quality 
of  the  Kadota  fig  pack  varies  quite 
widely  with  the  district  and  the 
packer,  so  prices  run  a  wider  range 
than  in  some  other  fruits.  For 
example,  fancy  No.  10s  are  selling 
from  $6.25  to  $7.25  a  dozen,  with 
choice  priced  from  $5.75  to  $6.75. 

SALMON  —  The  pack  of  Alaska 
salmon  this  season  is  estimated  at 
around  6,700,000  cases,  as  against 
5,028,378  cases  in  1940.  There 
was  virtually  no  carryover  from 
last  year  and  a  large  part  of  this 
year’s  pack  has  already  been  dis¬ 
posed  of.  The  pack  of  Pinks  is 
proving  especially  heavy.  The  run 
of  Chinook  salmon  on  the  Columbia 
River  continues  heavy,  although 
there  are  indications  of  a  slacken¬ 
ing.  The  substantial  pack  of  this 
choice  fish  will  make  up  in  a  meas¬ 
ure  for  the  short  run  of  red  salmon 
in  Alaskan  waters.  The  run  of 
albacore  tuna  off  the  Oregon  coast 
continues  fair  for  this  late  period 
and  $310  a  ton  is  being  paid  for 
this  fish  at  Astoria.  Earlier  in  the 
week  the  Paragon  Packing  Com¬ 
pany  ran  prices  up  to  $350  a  ton. 


GULF  STATES  MARKET 

Storm  Ended  Shrimp  Packing — No  Shrimp¬ 
ing  Until  Seas  Settle — No  Oyster  Canning 
Until  Cold  Weather — Inquiries  Being 
Received. 

By  “Bayou” 

Mobile,  Ala.,  Sept.  26,  1941. 

SHRIMP  —  Stormy  weather  still 
prevails  in  this  section,  which  in¬ 
terferes  with  fishing  operations 
and  production  is  at  a  low  ebb. 

The  appearance  of  a  hurricane  in 
the  Gulf  of  Mexico,  headed  towards 
the  Texas  coast  has  caused  strong 
winds  and  high  tide  all  along  the 
Alabama,  Mississippi  and  Louisi¬ 
ana  coasts,  which  makes  it  difficult 
for  the  fishing  boats  to  work. 

Report  comes  from  Freeport, 
Texas,  that  the  outer  fringe  of  a 
raging  Gulf  of  Mexico  hurricane 
struck  this  little  national  defense 
town  with  destructive  force,  rip¬ 
ping  up  trees  and  sinking  fishing 
boats. 

Port  O’Connor,  Texas,  reports  a 
rapidly  dropping  barometer  and  a 
rising  gale  that  blew  in  gusts  up 
to  60  miles  an  hour,  indicating  to 
Coast  Guard  observers  that  a  howl¬ 
ing  tropical  hurricane  was  bearing 
down  on  this  highly  exposed  Gulf 
Coast  fishing  village. 

The  Weather  Bureau’s  8 :45  a.  m. 
(C.S.T.)  advisory  predicted  that 
the  furious  blast,  with  winds  up  to 
90  miles  an  hour  whirling  at  its 
center,  would  pass  inland  between 
Port  O’Connor  and  Freeport  to¬ 
night,  September  23. 

The  center  of  the  storm  was 
located  about  100  miles  southeast 
of  Port  O’Connor  and  was  moving 
towards  that  port  at  about  six 
miles  an  hour.  The  hurricane 
winds  operate  in  a  circle  and  ad¬ 
vances  slowly  until  it  goes  inland. 

Storm  warnings  were  lowered  in 
Mobile  after  the  Gulf  hurricane 
moved  towards  the  Texas  coast. 
The  weather  man  said,  however,  it 
still  was  unsettled  in  the  Gulf  and 
a  report  from  the  mouth  of  Mobile 
Bay  said  a  heavy  southeast  swell 
was  running,  although  the  wind 
had  dropped  to  15  miles  per  hour. 

Production  of  shrimp  on  the  Gulf 
Coast  will  pick  up  when  the  trop¬ 
ical  disturbances  in  the  Gulf  of 
Mexico  end  and  we  get  settled 
weather. 
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The  tropical  storm  season  in  the 
Gulf  is  usually  in  the  month  of 
September  and  first  part  of  October 
and  it  is  during  this  time  that 
hurricanes  occur. 

OYSTERS — The  strong  southeast 
winds  and  the  high  tide  has  in¬ 
terfered  with  the  production  of 
oysters  to  some  extent,  but  as  they 
are  not  in  heavy  demand  yet,  the 
supply  has  been  about  equal  to  the 
demand  and  no  one  has  gone  oyster 
hungry. 

We  are  having  a  touch  of  Fall 
weather  this  week  and  the  mercury 
in  the  thermometer  dipped  down  to 
69  degrees,  which  makes  it  cool  in 
the  mornings  and  nights,  but  the 
mercury  rises  to  84  degrees  during 
the  day. 

Inquiries  are  coming  into  this 
section  for  new  pack  oysters,  but 
canning  operations  will  hardly  get 
under  way  before  December,  unless 
cold  weather  sets  in  early,  as 
oysters  not  only  have  to  be  fat  to 
can,  but  the  weather  has  to  be  cold 
to  keep  oysters  fresh  in  the  shell 
a  week  before  any  oysters  are 
canned. 

The  high  tide  in  the  bay  has 
made  the  oysters  a  little  poorer 
than  they  were  before,  but  this  is 
to  be  expected  and  as  soon  as  the 
stormy  season  is  over  and  the 
weather  gets  cold  they  will  fatten. 

NASH-FINCH  COMPANY  CITED 

The  Nash-Finch  Company,  wholesale 
grocers  of  Minneapolis,  and  C,  H,  Rob¬ 
inson  Company,  brokers,  have  been 
ordered  to  cease  and  desist  from  viola¬ 
tions  of  the  brokers’  section  of  the  Rob- 
inson-Patman  Act  in  a  complaint  issued 
by  the  Federal  Trade  Commission.  The 
complaint  charges  that  Nash-Finch  is  the 
owner  of  1601  shares  of  authorized  cap¬ 
ital  stock  of  the  Robinson  Company, 
while  but  5  shares  are  recorded  in  the 
names  of  Robinson’s  principal  corporate 
officers.  Earnings  and  profits  of  the 
Robinson  Company  are  distributed  to 
stock  holders  as  dividend  payments,  and 
therefore,  Nash-Finch  shares  in  such 
profits  and  earnings.  Sellers  of  fruits 
and  vegetables  and  other  merchandise 
have  paid  to  the  Robinson  Company 
brokerage  fees  on  purchases  for  Nash- 
Finch,  and  in  such  transactions  it  is 
charged  the  Robinson  Company  has  acted 
under  control  of  and  on  behalf  of  Nash- 
Finch. 

CAL  PACK  DIVIDEND 

Directors  of  the  California  Packing 
Corp.,  San  Francisco,  Calif.,  have  de¬ 
clared  a  dividend  of  37%  cents  a  share 
on  the  common  stock.  The  quarterly 
rate  since  May  of  last  year  has  been  25 
cents  a  share. 


DISTRIBUTORS’  ACTIVITY 

JOBBERS  SEEK  EXEMPTION 

Organized  wholesale  grocers  will  stage 
a  determined  drive  for  Congressional  ac¬ 
tion  modifying  the  Wage-Hour  Act  to 
permit  the  exemption  of  the  wholesaling 
trade  from  certain  overtime  provisions 
of  the  measure,  it  was  indicated  this 
week  by  the  National-American  Whole¬ 
sale  Grocers’  Association. 

Operation  of  the  law  has  raised  whole¬ 
salers’  labor  costs  to  the  point  where 
many  are  now  “in  the  red,”  according  to 
M.  L.  Toulme,  secretary  of  the  whole¬ 
sale  grocers’  organization,  citing  the  re¬ 
sults  of  a  recent  summary  by  the  Depart¬ 
ment  of  Commerce  on  the  effect  of  this 
law  upon  jobbers  operating  in  the  food 
trade. 

“Unless  some  sort  of  exemption  is  de¬ 
veloped,”  according  to  Mr.  Toulme,  “in¬ 
dependent  food  business,  both  wholesale 
and  retail,  faces  serious  problems  during 
the  emergency  because  of  decreased 
hours  in  the  office  and  warehouse,  de¬ 
creased  hours  in  the  scheduled  work  week 
of  employes,  enormous  increases  in  over¬ 
time  payments  as  well  as  wage  rates  and 
wage  dollars,  decreased  gross  margins, 
and  static  levels  of  sales. 

“Consumers  are  told  that  the  cost  of 
distribution  is  too  high,  and  that  margins 
and  costs  must  be  reduced.  At  the  same 
time,  the  trade  is  being  forced  to  bear 
increased  expense,  and  thus  to  operate 
at  precarious  margins.  0.  P.  A.  watches 
margins, — which  means  prices, — while 
the  Fair  Labor  Standards  Act  is  now 
proven  to  have  increased  costs,  against 
which  increases  there  is  no  official  who 
is  on  watch. 

“In  this  emergency,  as  in  others  in  the 
past,  the  wholesale  grocery  trade  has 
done  and  will  do  its  share,  enthusiasti¬ 
cally.  Isn’t  it  clear,  however,  that  a 
strong  trade  would  be  better  equipped  to 
meet  the  adjustments  that  are  inevitable 
after  this  emergency  is  over,  rather 
than  a  weak  and  impoverished  trade? 
Employes  cannot  find  work  with  firms 
that  have  gone  out  of  business.” 

CALIFORNIA  GROCERS  IN  ANNUAL 
CONVENTION 

The  42nd  annual  convention  of  the 
California  Retail  Grocers  and  Merchants’ 
Association,  held  at  Del  Monte  during 
the  week  of  September  15,  attracted  an 
attendance  of  more  than  1000,  with  a 
long  list  of  speakers  of  national 
reputation. 

The  convention  was  presided  over  by 
President  A.  H.  Rolfe  and  the  long  pro¬ 
gram  included  discussions  as  to  means 
of  replacing  business  affected  by  de¬ 
fense  needs,  the  food  industry  and  na¬ 
tional  defense,  and  the  holding  down  of 
costs  to  prevent  infiation. 

Herbert  H.  Sack,  of  Oakland,  Calif., 
president  of  the  National  Association  of 
Retail  Grocers,  asserted  that  the  old- 
fashioned  neighborhood  grocer  must  in¬ 
stall  more  modern  methods  and  must 


have  delivery  service,  as  well  as  cash- 
carry  departments.  Mrs.  Rose  Marie 
Kiefer,  secretary-manager  of  the  na¬ 
tional  organization,  was  also  a  speaker 
and  told  of  plans  for  National  Retail 
Grocers’  Week,  October  20  to  25. 

Corwin  Edwards,  chairman  of  the 
planning  board  of  the  Department  of 
Justice’s  anti-trust  division,  said  that 
30  per  cent  of  the  nation’s  urban  popu¬ 
lation  suffers  from  malnutrition  and 
that  much  of  the  public  is  not  in  a  po¬ 
sition  to  pay  higher  prices  for  necessi¬ 
ties.  He  held  that  it  was  the  job  of  the 
department  to  see  that  private  concerns 
do  not  make  matters  worse. 

Other  speakers  included  Gerrit  Vander 
Hooning,  consultant  for  the  food  pro¬ 
curement  division  of  the  Office  of  Pro¬ 
duction  Management;  Carlton  F.  Sturdy, 
of  the  American  Can  Company;  Henry 
W.  Sandburg,  vice-president  and  na¬ 
tional  sales  manager  of  the  General 
Foods  Corp.,  and  C.  M.  Reese  and  David 
R.  Dean,  of  the  American  Meat  Institute. 

George  Cavelli,  of  Cloverdale,  was 
elected  president,  and  Arthur  Kirwan, 
of  San  Francisco,  first  vice-president,  of 
the  association. 


DEL  MONTE  FALL  ROUND  UP 

In  the  drive  for  extra  business  for 
every  grocer  on  every  Del  Monte  item 
he  handles,  the  Del  Monte  Third  Annual 
Round  Up  begins  on  October  15.  To 
get  the  event  off  to  a  fiying  start,  a  va¬ 
riety  of  Del  Monte  products  are  specially 
featured  in  full  color  double  page  round¬ 
up  advertising  in  “Life”  magazine  on 
October  17.  Two  weeks  later,  on  Oc¬ 
tober  29,  the  same  Ad.  will  appear  in 
the  “Saturday  Evening  Post”,  to  assure 
bringing  the  event  forcibly  to  the  atten¬ 
tion  of  many  millions  of  readers. 

While  this  is  only  the  third  Del  Monte 
Round  Up,  it  marks  the  start  of  the 
seventh  season  of  the  company’s  success¬ 
ful  fall  and  spring  sales  events.  Plan¬ 
ned  originally  to  give  extra  selling  sup¬ 
port  to  leading  Del  Monte  items,  they 
have  repeatedly  demonstrated  in  thou¬ 
sands  of  stores  the  remarkable  salability 
of  any  item  in  the  Del  Monte  line  when 
properly  displayed  and  featured.  Gro¬ 
cers  also  report  noteworthy  gains  in 
store  traffic  and  business  during  these 
events.  With  a  marked  increase  in  gen¬ 
eral  spending  and  particularly  the 
“quality  buying”  this  fall,  officials  feel 
that  opportunities  for  increased  volume 
for  Round-Up  tie-ins  are  greater  than 
ever  before.  To  make  such  tie-ins  easy 
and  effective,  store  display  material  is 
being  furnished  grocers  free  of  charge 
through  Del  Monte  sales  representatives, 
or  upon  application  direct  to  the  Cali¬ 
fornia  Packing  Corporation  at  San 
Francisco. 


TOO  LATE  TO  CLASSIFY 


WANTED  —  Ayars  Filling  Machine 
Operator,  capable  of  making  changes  and 
repairs.  Address  Box  A-2560,  The 
Canning  Trade. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  west  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports.  Nominal  means  that  little  or 
none  are  to  be  found  and,  therefore,  there  is  no  market  price. 


CANNED  VEGETABLES— Continued 


Canned  Vegetables 


Eastern 
Low  High 


ASPARAGUS 

White  Colossal,  No.  2V^........— . 

Large,  No.  2V& . 

Medium,  No.  2^ . 

Green  Mam.  No.  2  ro.  cans . 

Large,  No.  2 . 

Medium,  No.  2 .  2.60 

Tips,  White,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green,  Mam.  No.  1  sq . 

Small,  No.  1  sq . . . 

Green  Tips,  60/80,  2s . 

Green  Tips,  40/60,  2s . 

Green  Cuts  and  Tips,  2s . 

Green  Cuts  and  Tips,  10s .  8.25 

Green  Cuts,  2s .  1.15 

STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 .  1.40 

No.  10  .  5.00 

Ex.  Std.  Cut  Green,  No.  2 .  l.oO 

No.  10  .  5.00 

Std.  Cut  Green,  No.  2 . 00 

No.  10  .  4.50 

Fancy  Whole  Green,  No.  2 .  1.40 

No.  10  .  5.50 

Ex.  Std.  Whole  Green,  No.  2 . 

No.  10  . 

Fancy  Cut  Wax.  No.  2 .  1.40 

No.  10  . 

Ex.  Std.  Cut  Wax,  No.  2 .  1.20 

No.  10  .  4.60 

Std.  Cut  Wax,  No.  2 .  1.00 

No.  10  .  5.00 

Fancy  Whole  Wax,  No.  2 .  1.50 

No.  10  . 

Ex.  Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std.  No.  2 . 

No.  10  . 


LIMA  BEANS 


Central 
Low  High 


West  Coast 
Low  High 


3.35 

3.40 

3.30 

3.00 


2.90 

3.35 

2.85 

3.00 

2.55 


3.60 

3.50 

3.40 

3.10 

3.00 

3.00 

3.50 

3.00 

3.15 

2.90 


11.25  11.50 


1.60 

I’.’SS 


.95 

5.00 

2.00 

5.75 


T.05 

2"00 


nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 


No.  10  . 

Mo.  2  Soaked.. 


.67  Mi 


lEETS 


'hole.  No.  2 . 80 

No.  2%  . 95 

No.  10  .  3.75 

ut.  No.  2 . 75 

No.  2%  . 


4.25 

.65 


1.60 

1.05 

4.50 

.80 


.77  Mi 


No.  2% 


1.05 

Loii 


Eastern 
Low  High 


Central 
Low  High 


CORN — Wholegrain 

Yellow,  Fancy  No.  2 . . 

12-oz.  vac . 


Ex.  Std.  No.  2.. 


Std.  No.  2 . 

No.  10  . 

White,  Fancy  No. 


Ex.  Std.  No.  2.. 


Std.  No.  2.. 
No.  10  ..., 


Ex.  Std.  No.  2.. 


Std.  No.  2.. 


CORN — Creamstyle 
Yellow,  Fancy  No.  2., 


Ex.  Std.  No.  2.. 


Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2.. 

No.  10  . 

Ex.  Std.  No.  2 . 


Std.  No.  2 . 

No.  10  .  4.50 


HOMINY 

Std.  Split,  No.  1  Tall.. 
No.  2%  . 


MIXED  VEGETABLES 
Fey.,  No.  2 . 


PEAS 

No.  2  Fancy  Sweets,  23 .  1.40 

No.  2  Fancy  Sweets,  3s .  1.30 

No.  2  Fancy  Sweets,  4s .  1.20 

No.  2  Fancy  Sweets,  6s . 

No.  2  Ex.  Std.  Sweets,  2s.. 

No.  2  Ex.  Std.  Sweets,  3s.. 

No.  2  Ex.  Std.  Sweets,  4s .  1.05 

No.  2  Ex.  Std.  Sweets,  58.. 

No.  2  Std.  Sweets,  2s . 

No.  2  Std.  Sweets,  3s . 

No.  2  Std.  Sweets,  48 . 

No.  2  Std.  Sweets,  6s . 

No.  10  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  3s . 

No.  10  Std.  Sweets,  43 .  5.25 

No.  10  Std.  Sweets,  6s . 

No.  2  Fey.  Alaskas,  Is . 


No.  2  Tiny  Green . 

..  1.69 

1.70 

1.50 

1.60 

1.50 

1.55 

INO. 

No. 

No.  10  . 

..  7.75 

8.00 

8.00 

No. 

No.  2  Fancy  Small  Green . 

..  1.30 

1.45 

1.30 

1.35 

No. 

No.  2  Medium  Green . 

..  1.15 

1.35 

1.20 

1.30 

1.25 

1.25 

No. 

No.  10  . 

..  6.00 

6.35 

No. 

No.  2  Green  &  White . 

.95 

1.15 

.90 

.90 

.90 

No. 

No.  10  . 

..  4.75 

5.50 

No. 

No.  2  Fresh  White . 

.75 

.80 

.72' 

•j  .80 

.80 

.85 

No. 

iced.  No.  2 . 

No.  10  . 

noestring.  No.  2.. 
No.  10  . 


\RROTS 

iced,  No.  2 . 80 

No.  10  .  3.60 

iced.  No.  2 . 65 

No.  10  .  3.26 

EAS  AND  CARROTS 

d.  No.  2 . 70 

ancy  No.  2 . .96 


3.60 

3.50 

Soaked,  2s  ... 

.85 

.90 

.85 

.97% 

10s  . 

1.10 

Blackeye,  2s, 

3.90 

.85 

4.00 

.80 

3.35 

1.20 

10s  . 

3.75  . 

3.60 

PUMPKIN 

3.75  . 

Fancy,  No.  2. 

No.  2%  . 

No.  10  . 

No.  10  Ex.  Std.  Alaskas,  3s, 

No.  10  Ex.  Std.  Alaskas,  4s 

No.  2  Std.  Alaskas,  2s .  1.10 

No.  2  Std.  Alaskas,  3s . 

No.  2  Std.  Alaskas,  4s . 

No.  2  Std.  Alaskas,  5s . 

No.  10  Std.  Alaskas,  2s .  5.60 

No.  10  Std.  Alaskas,  3s .  5.10 

No.  10  Std.  Alaskas,  4s .  4.76 

No.  2  Ungraded . 85 


4.50 

.80 

3.75 


.80 

1.16 


.70 

3.00 


1.10 


SAUER  KRAUT 


.97% 

1.00 

1.10 

1.10 

5.76 

6.00 

.95 

6.50 

.95 

1.05 

5.50 

.95 

5.50 

.85 

4.75 

1.06 

1.10 

1.20 

5.75 

.95 

5.40 

.90 

.95 

.97% 

1.00 

1.05 

1.05 

5.76 

.92% 

.92% 

.95 

5.30 

4.50 

.85 

.97% 

1.00 

1.00 

.90 

.95 

.90 

5.00 

.82% 

.85 

.85 

4.50 

4.65 

.65 

.86 

.70 

2.00 

2.35 

2.00 

2.35 

.87% 

.90 

4.25 

4.50 

.62% 

.77% 

3.40 

4.00 

1.40 

1.30 

1.20 

1.10 

1.10 

1.00 

1.05 

1.05 

1.10 

.96 

.90 

1.00 

5.25 

5.35 

5.00 

5.36 

1.40 

1.35  ■ 

1.15 

1.15 

1.20 

1.05 

1.10 

1.10 

1.15 

1.05 

6.00 

6.00 

5.75 

1.10 

.92  V 

.97% 

.95 

1.05 

.86 

.95 

.90 

.96 

5.60 

5.10 

5.25 

4.70 

4.90 

4.76 

6.00 

4.50 

5.00 

.85 

.80 

3.00 


West  Coast 
Low  High 


.  I.12V2 

'l.’20 

i . 

.  1.15 

.  6.40 

.80  . 

.92V4  . 

3.10  . 


Fancy  No.  2 . . 

. 76  . 

.70  . 

.70 

.76 

No.  2%  . 

. 82%  . 

.90  . 

.85 

.90 

No.  10  . 

.  2.75  2.85 

.  2.75 

2.65 

2.75 

SPINACH 

No.  2  . 

nominal 

No.  2%  . 

..................  nominal 

nominal 

1.36 

No.  10  . 

.  nominal 

nominal 

4.60 

4.75 
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EUlstern  Central 


SUCCOTASH 

Low 

High 

Low  High 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 

.86 

.86 

Std.  No.  2,  Gr.  Corn,  Fr.  Limas. 

.90 

1.10 

Triple  No.  2 . . 

SWEET  POTATOES 

.80 

.96 

West  Coast 
Low  High 


Fey.,  No.  2,  Dry  Pack . 

.95  . 

No.  2%  . . 

1.26  . 

No.  3,  Squat  Vac . 

1.15  . 

KTn  1ft 

4  nn  . 

Fey.,  No.  2  Syrup  Pack . 

1.00  . 

No.  2%  . 

1.30  . 

1.70 

No.  10  . 

— 

TOMATOES 

Solid  Pack 

1.15 

1.25 

Nor2%  . 

1.55 

1.60 

No.  10  . 

5.26 

£x.  Std.,  No.  1 . . . 

.55  .57% 

No.  2  . 

.90  .95 

.95  . 

1.06 

No.  2%  . . . 

1.25  1.30 

1.30 

1.35 

1.35 

No.  10  . 

4.00  4.50 

4.50 

4.50 

With  puree 

Std.,  No.  1 . 

.50  .52% 

.60 

.80 

No.  2  . 

.80  .85 

.80 

1.00 

No.  2%  . 

1.12%  . 

1.10 

1.16 

1.16 

No.  10  . 

3.75  4.00 

3.75 

4.00 

3.75 

TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04 . 

.46  .50 

.42% 

.46 

No.  10  . 

3.76 

3.90 

3.60 

3.66 

Std.,  No.  1,  Trim  1.036 . 

.  .42%  . 

.40 

.42% 

.65 

No.  10  . 

.  3.00  . 

3.00 

3.25 

i35 

TOMATO  JUICE 

.62% 

Nn.  .300  <13%  07.)  . 

.60  .62% 

No.  2  (18  OZ.) . 

.67%  . 

No.  303  Cyl.  (20  oz.) . 

.70  . 

No.  2  Cyl.  (24  oz.) . 

.75  .85 

.70 

.70 

.72% 

No  8  r.yl  (46  OT  ) 

1.65  1.60 

No.  10  .'. . .'. . . . 

3.00  3.35 

3.25 

2.76 

2.85 

TURNIP  GREENS 

No.  2  . . . 

. 86 

.76 

No.  2%  . . . . 

. .  1.26 

No.  10  . 

.  4.00 

3.60 

Canned  Fruits 

APPLES 


CANNED  FRUITS— Continued 


Eastern  Central  West  Coast 

Low  High  Low  High  Low  High 

PEACHES 

Y.  C.,  Fey.,  No.  2% . 2.10  2.26 

Choice,  No.  2% . 1.96  2.10 

Std.,  No.  2% . 1.80  1.86 

Fey.,  No.  10 . 7.30  7.60 

Choice.  No.  10 .  6.60  6.80 

Std.,  No.  10 .  6.00  6.26 

S.  P.  Pie,  No.  10 .  6.26  6.60 

Water,  No.  10 .  6.00  6.26 


PEARS 


Keifer,  Std.,  No.  2%.. . . 

No.  10  . . . 

Choice,  No.  2  Vi . 

No.  10  . 

Bartlett,  Fancy,  No.  2% .  2.46 

Choice,  No.  2Vi .  2.36 

Std.,  No.  2Vi .  2.15 

Fey.,  No.  10 . 

Choice,  No.  10 . 


I.U.,  X^U.  lU . 

No.  10,  Water  .... 
No.  10  Pie,  S.  P. 


2.40  2.60 

2.10  2.30 

1.90  2.00 

7.76  8.26 

7.00  7.50 

6.30  6.60 

.  6.00 


F.  O.  B.  Honolulu 

PINEAPPLE  Cuban  Mexican  Crushed  Sliced 

Fancy  No.  1  Flat .  .  .77Vi  .86 

No.  211  Cyl .  .  .87Vi  .90 

No.  2  Tall .  1.60  1.62V- 

No.  2Vi  .  1.70  1.70  ■ 

No.  10  in  Juice .  6.60  6.10 

No.  10  in  Syrup .  6.00  6.00 


PINEAPPLE  JUICE 

Buffet  . 

No.  211  . 

No.  2  . 

No.  2  Vi  . 

46  oz . 

No.  10  . 


F.  O.  B.  Honolulu 

. 62% 

. 72Vi 

.  1.071,4 

.  1.62% 

.  2.47% 

.  6.00 


RASPBERRIES 


Black,  Water,  No.  2 . 

No.  10  .  9.75  . 

Red,  Water,  No.  2 . 

No.  10  .  10.50  . 

Black,  Syrup,  No.  2 .  2.35  2.40 

Red,  Syrup,  No.  2 .  2.35  2.40 


1.65 


1.65 


2.50 

3.00 


No.  10,  water . 

No.  10,  standard  heavy  pack.... 
No.  10,  fancy  heavy  pack . 

APPLE  SAUCE 

No.  2  Fancy . 

No.  10  . 

No.  2  Std . 

No.  10  . . 

APRICOTS 

No.  2%,  Fancy . . . 

No.  2%,  Choice . 

No.  2Vi,  Std . 

No.  10,  Fancy . 

No.  10,  Choice . 

No.  10  Std . . 

BLACKBERRIES 

Std.,  No.  2 . . 

No.  3  . 

No.  10,  water . 

BLUEBERRIES 

No.  2  . 

No.  10  . 

CHERRIES 

Red  Sour  Pitted,  No.  2 . 

Red  Sour,  Pitted,  No.  10 . 

R.  A.  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  2% . 

Fey.,  No.  10 . . 

Choice,  No.  10 . 

Std.,  No.  10 . 


FRUITS  FOR  SALAD 

Fey.,  No.  2% . 

No.  10  . 

GRAPEFRUIT  SECTIONS 

n<J!% 

No.  6  . 

GRAPEFRUIT  JUICE 

No.  2  . 

No.  3  Cyl.  (46  oz.) . 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . 


4.60  4.75 

5.25  . 


.85  1.00 

4.00  4.76 


1.76  1.90 

9.00  . 


1.60  1.90  1.66 

8.25  9.00  7.60 


Florida  Texas 


.66 

1.16 

1.20 

1.00 

2.76 

3.10 

2.50 

2.76 

.70 

.75 

.66 

1.60 

1.70 

1.60 

1.65 

4.70 

4.75 

LOBSTER 

Canned  Fish 

Flats,  1  lb . 

'  %  lb . 

¥4  lb . 

.  1.95  . 

OYSTERS 

Southern 

1.40 

1.45 

2.00 

2.10 

1.85 

1.96 

2.90 

1.56 

1.60 

6.76 

5.76 

7.00 

SALMON 

Red  Alaskas,  Tall,  No.  1... 

Flat.  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . 

No.  %  . 

Pink,  Tall,  No.  1 . 

Flat,  No.  % . 

Sockeye,  Flat,  No.  1 . 

No.  %  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  No.  1  Tall. 


Northwest  Selects 


1.15  1.25 

1.75  1.80 


3.40  3.50 

2.00  . 


1.76 

1.20 


1.70 


2.76 

2.45 

2.75 

2.30 

2.45 

9.00 

9.50 

8.50 

9.25 

7.76 

8.25 

2.70  2.80 

9.00  9.60 


SHRIMP 

No.  1,  Small . 

No.  1,  Medium. 
No.  1,  Large . 


SARDINES  (Domestic)  Per  Case 

V4  Oil,  Key . 

%  Oil,  Keyless .  4.00 

%  Oil,  Tomato,  Carton . 

%  Oil,  Key  Carton . 

%  Mustard,  Keyless . 

Calif.  Oval  No.  1,  24’s . 

Calif.  Oval  No.  1,  48’s . 


Southern 

1.70  . 

1.80  . 

1.90  . 


3.76  4.30 


1.26  1.85 

6.00  6.00 


TUNA  FISH.  Per  Case 

Fey.,  Yel.,  Is,  24’s . 

Fey.,  Yel.,  Is,  48’8 . 

%s  . 

¥48  . 

Light  Meat,  Is . 

%s  . 

Vis  . 


24.00 

12.60 
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Food  WUI  Win  the  War 

and  write  the  peace 


\ 


says  secretory  of  Agriculture,  Wickard  who  hcus  called 
for  *'all  out’*  production  and  conservation  of  foods. 

Canned  and  Glassed  foods,  protected  from  attacks  of  gas,  chemi¬ 
cals,  disease  germs  and  other  outside  contaminations  that  poison, 
ruin,  render  unfit  for  eating  any  bulk  or  raw  foods  are  ready  under 
all  conditions.  Let  come  what  may,  you've  got  something  good  to 
eat  within  the  can.  Uncle  Sam  recognizes  that  and  it  is  just  one 
good  reason  why 

CANNED  FOODS  ARE  “PREFERRED”  IN  DEFENSE 

Canners,  you've  got  the  job  of  supplying  "Food  for  Defense", 
for  our  own  American  people,  our  armed  forces,  the  hungry  of 
Europe,  the  World.  Are  you  prepared  to  meet  that  obligation  ? 

Right  now,  when  plant  operations  emphasize  weaknesses  in 
production  lines  and  other  needs,  is  the  time  to  determine  your 
requirements  for  next  season,  and  to  place  your  orders.  It  takes 
time  to  produce  them  and  your  machinery  or  supply  house  must 
hold  your  orders  to  get  priority  releases  on  materials  to  fill  them. 

ORDER  NOW !  DON'T  DELAY !  BE  SURE  OF  DELIVERY ! 

Contributed  by— 

THE  CANNING  TRADE 
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ARE  YOUR  DELIVERIES  DELAYED?  IS  YOUR 
STOCK  SHORT?  WOULD  YOU  LIKE  TO  BE 
IN  TWENTY  PLACES  AT  ONCE?  ARE  YOU 
GETTING  ALL  THE  GOVERNMENT  BUSINESS 
YOU  CAN  HANDLE? 

If  not,  you  may  be  so  crowded  with  detail  you 
are  losing  business,  friends  and  failing  to  get 
new  customers! 

An  executive  in  the  canning  trade,  gualified  in 
every  way  to  help  you  make  money  and  relieve 
you  of  worries  may  be  contacted  through  this 
office.  All  inguires  will  be  respected  as  confi¬ 
dential,  of  course.  Yes,  he  is  a  sales  and  adv¬ 
ertising  manager,  tool  Or  he  can  redesign 
your  labels  if  necessary  and  do  a  swell  job. 

This  ad  will  appear  only  once,  if  you  are  inter¬ 
ested  and  too  busy  to  write  now,  cut  it  out,  stick 
it  in  the  corner  of  your  desk  pad  and  don't  for¬ 
get  it!  Write  or  wire  "QUALIFIED"  The  Can¬ 
ning  Trade. 


Install  Processing  Retorts  that  distribute 
steam  properly  and  economically.  Some  of 
our  Retorts  hove  been  operating  satisfactorily 
for  over  25  years.  All  electric  welded.  Smooth 
inside  -  no  rivets.  Write  Berlin  Chapman  Co.. 
Berlin.  Wis. 


BERLIN  CHAPMAN 


A  COMPLETE  LINE  OF  CANNING  MACHINERY  FOR  ANY  PLANT 


For  speedy  neatness  and  trouble  free  operation 

KYLER  LABELERS  and  BOXERS 

“Tfc«y  have  everything  with  half  the  parts" 

WESTMINSTER  MACHINE  WORKS 
Westminster,  Maryland 


THE  BOOK  YOU  NEED  !  ! 

Complete  Course  in  Canning.” 

Nettt  6th  Edition 

PubOshed  by  THE  CANNING  TRADE. 


WANTED  and  FOR  SALE 


YOUR  OPPORTUNITY 


In  the  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want.  Now’s  the  time  to 
pick  up  needed  used  machinery  at  a  price,  or  turn  idle  holdings 
into  cash.  Make  your  offer  or  list  your  needs  on  this  page  to 
accomplish  your  objective  quickly  at  very  little  cost.  The  rates — 
straight  reading,  no  display;  One  to  three  times,  per  line  40 
cents,  four  or  more  times,  per  line  30  cents,  minimum  charge 
per  ad,  $1.00.  Count  eight  average  words  to  the  line.  Count 
initials,  numbers,  etc.,  as  words:  Short  line  counts  as  full  line. 
Use  a  box  number  instead  of  your  name  if  you  like.  The 
Canning  Trade,  20  S.  Gay  Street,  Baltimore,  Maryland. 


FOR  SALE  ~  MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — Practically  new  6-Valve  Elgin  Liquid  Filler  and 
Capper,  used  less  than  thirty  days.  A.  K.  Robins  &  Co.,  Inc., 
Baltimore,  Md. 


FOR  SALE — 1  Standard  American  Mushroom,  Beet  or  Pickle 
Slicer,  slightly  used.  Superior  Canning  Co.,  Inc.,  Avondale,  Pa. 


FOR  SALE — 2  Zastrow  Retorts,  1  five-pocket  Ayars  Filler, 
1  Burt  Labelling  Machine  set  for  No.  2  cans,  all  in  good  condi¬ 
tion.  Address  Box  A-2558,  The  Canning  Trade. 


FOR  SALE — 1  Adjustable  Burt  Labeler  No.  4675-A,  first  class 
used  condition.  1  foot-power  Burt  No.  2  Caser  No.  5374-C,  fair 
used  condition.  Charles  G.  Summers,  Jr.,  Inc.,  New  Freedom,  Pa. 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  No  dealers.  Box  A-2551,  The  Canning  Trade. 


MISCELLANEOUS 


FOR  SALE — New  Ketchup  Bottles  in  new  cases.  1,356  cases 
(24’s)  14  oz.;  2,399  cases  (24’s)  12%  oz.;  199  cases  (24’s)  7  oz. 
Otoe  Food  Products  Co.,  Nebraska  City,  Nebr. 


WANTED  — CANNED  FOODS 


WANTED -T^  Salvaged  Canned  Foods.  Will  pay  cash  for 
rusty,  buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any 
quantity.  Address  Box  A-2552,  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — As  Plant  Manager,  General  Superin¬ 
tendent  or  Production  Manager.  Twenty-seven  years’  California 
canning  experience  in  large  plants.  Thorough  practical  and 
technical  experience  in  all  departments.  Capable  assuming  plant 
management  and  production  responsibility  of  any  size  plant  or 
plants  packing  diversified  commodities.  Knowledge  improved 
methods.  Correspondence  and  inquiry  invited.  Reference  fur¬ 
nished.  Address  Box  B-2559,  The  Canning  Trade. 
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Smile  Awhile 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


CHEERFUL  SURROUNDINGS 

Uncle  Josh — Here’s  a  letter  from  our  nephew  who  has  gone 
to  Africa  and  he  writes  that  within  20  rods  of  his  house  there’s 
a  family  of  laughin’  hyenas. 

Aunt  Martha — Well,  I’m  glad  he’s  got  pleasant  neighbors, 
anyway — that’s  something. 

“Are  you  a  thoroughbred?  It  has  been  well  said  that  the 
cart  horse  goes  until  he  can’t  go  another  inch  and  then  gives 
up;  that  the  thoroughbred  goes  until  he  can’t  go  another  inch — 
and  then  goes  the  other  inch.” 

STILL  SICK 

A  woman  went  into  a  cigar  store  to  buy  some  cigars  for  her 
husband,  who  was  laid  up.  “Do  you  want  them  mild  or  strong, 
madam?”  the  clerk  asked.  “Give  me  the  strongest  you  have,” 
she  said.  “The  last  ones  he  had  broke  in  his  pocket.” 

SHEET  LIGHTNING 

Harriet:  Why  do  you  put  your  head  under  the  pillow  when 
it  storms? 

Junior:  I  am  afraid  of  lightning. 

Harriet:  But  if  it  can’t  see  your  head  it  might  spank  you. 

Little  Ted  was  saying  his  go-to-bed  prayers  in  a  very  low  voice. 

“I  can’t  hear  you,  Dear,”  his  mother  whispered.  . 

“Wasn’t  talking  to  you,”  the  small  one  answered  firmly. 


5/aHAMPER5 


FOR  TOMATO  PICKING 


HAND 

MADE 

or 

MACHINE 

MADE 


FIVE 

TYPES 

at 

REASONABLE 

PRICES 


RIVERSIDE  MANUFACTURING  CO..  Murfreesboro.  N.  C. 


STRENGTH 


at  the  Mercy  of  Weakness 


•  The  volume  oF  a  production  line  is  always  determined  by  the 
capacity  of  the  least  efficient  or  least  dependable  unit  in  it.  The 
lack  in  one  unit  may  reduce  the  poteniial  volume  of  the  line  S5 
to  50  per  cent.  The  strensth,  represented  in  the  possibilities  of 
other  units,  is  circumscribed  by  the  weakness — the  under-capa¬ 
city,  whatever  the  cause — of  one  unit.  Replacing  one  unit  may 

make  a  great  deal  of  difference  in  operating  profits  as  well  as 
production  volume.  It  requires  little,  if  any  more  space,  practically  speaking,  to  equip  a  line 
for  high  production  than  for  limping  operation. 

F.  H.  LANGSENKAMP  COMPANY 


HIS  THOUGHT 

“You  know  you  can’t  take  your  money  with  you  when  you  die.” 

“That’s  true,  and  I  can’t  help  wondering  what  some  of  those 
fellows  will  do  when  they  wake  up  in  Heaven  and  find  that 
they’re  no  better  off  than  their  neighbors.” 

THE  REASON 

“How  do  you  happen  to  have  so  much  money  this  morning?” 

“Went  to  the  races  yesterday.” 

“And  bet  on  a  winner?” 

“Nope;  didn’t  bet  at  all.” 

Eph. — “What  am  de  difference  between  a’  old  man,  a  young 
man,  an’  a  worm?” 

.Mose — “Nuffin.  Chicken  gets  ’em  all.” 

DEDUCTION 

■Margaret,  aged  seven,  is  sometimes  very  naughty.  On  one 
tf  those  occasions  her  mother,  desiring  to  be  particularly  im¬ 
pressive,  said:  “Don’t  you  know  that  if  you  keep  on  doing 
naughty  things  your  children  will  be  naughty  too.?” 

Margaret  cried  triumphantly:  “Oh,  Mother,  you  gave  your- 
SLif  away.” 

GOLLUF 

‘What  is  considered  a  good  score  on  these  links,  son?” 

■Boss,”  replied  the  colored  caddy,  “most  of  de  gents  what 
p  ys  heah  tries  to  do  it  in  as  few  strokes  as  they  kin,  but  it 
u  I  ally  takes  mo.” 

WHAT  COULD  BE  BETTER? 

Bridge,  bridge,  bridge,”  stormed  Mr.  Wampus.  “You’ll  die 
a1  ths  bridge  table.” 

Bury  me  with  simple  honors,”  said  Mrs.  Wampus,  sweetly. 

SLANG 

laughter — Has  my  mail  come  yet? 

lother — Daughter,  you  must  stop  using  that  terrible  slang. 


"Efficiency  in  the  Canning  Plant"  INDIANAPOLIS.  INDIANA 
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ATTEHTIOH{g^S;[|g| 

ALL  BOUND  -  ROCK  FASTENER 

WOOD  BOXES 

CANNED  FOODS 

DOMESTIC  OR  OVERSEAS  SHIPMENTS 

We  are  equipped  to  manufacture  to 
Navy  or  other  Specifications — ALL 
BOUND  -  ROCK  FASTENER  - 
WOODEN  BOXES  for  all  size  cans. 

We  invite  your  inquiries. 

PLANTERS  MANUFACTURING  CU.,  INC. 

Portsmouth,  Virginia 


Wh  €rc  To  Buy 


— Oie  Machinery  and  SuppUea  you  need  and  the  leading  houses  thai 
supply  them.  Consult  the  advertisements  for  details. 

ADHESIVES 

Dewey  &  Almy  Chemical  Co..  Cambridge,  Mass. 

BASKETS  (Wood).  Picking 

Planters  Manufacturing  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  caiming.  formulae,  etc. 

The  Canning  Trade,  Baltimore,  Md. 

BOXES.  Corrugated  or  Solid  Fibre 
Eastern  Box  Company,  Baltimore,  Md. 

BOXES  (Wood) 

Planters  Manufacturing  Co.,  Portsmouth,  Va. 

CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CANNERY  SUPPLIES 
Ayars  Machine  Co.,  Salem,  N.  J. 

B^lin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co..  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  X.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co..  Baltimore,  Md. 

CANNING  MACHINERY  AND  EQUIPMENT 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorte  Mat  and  Mfg.  Co..  LaPorte,  Ind. 

Morral  Bros.,  Morral,  Ohio 

New-Way  Canning  Machines  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Qo.,  ^Itimore,  Md. 

United  Company,  Westminster.  Md. 

Westminster  Machine  Works,  Westminster,  Md. 

CANS 

American  Can  Co.,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  (^mpany,  Philadelphia,  Pa. 

Heekin  Can  Company.  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 

CAN  SEALING  COMPOUND 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago.  Ill. 

LABELS 

Gamse  Lithographing  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago,  Ill. 

Pie^ont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS 
Chisholm-Ryder  Co..  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

SALT 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SALT  DISPENSERS 
Scientific  Tablet  Co.,  St.  Louis.  Mo. 

SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

Northrup,  King  &  Company,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SUGAR 

Com  Products  Sales  Co.,  New  York  City 
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COMPREHENSIVE 

INSURANCE 

PROTECTION 

which  protects  you  automatically 

FOR  THE  RIGHT  AMOUNT 

AT  ALL  TIMES . 

AT  MINIMUM  COST  .  .  . 

CANKERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER -INSURANCE  BUREAU 

LANSING  B.  WARNER,  Incorporated 

222  North  Bank  Drive,  CHICAGO 


Relish  Cutters  by  CRCO 


Deliver  Up  to  900 
Gallons  Per  Hour 

Regulation  is  accomplished  by 
shifting  grates  to  give  the  size 
cut  desired.  Once  this  has 
been  done,  the  cut  remains  the 
same  until  you  change  the 
grates  again.  This  assures 
quality  cutting,  every  piece 
uniform  with  sharp  e^ges. 


Send  today  for  Bulletin  No.  529-1  and  prices. 

ChlshoInpHifJerCo. 

NIAGARA  FALLS,  N.  Y. 

Branch  Offices  and  Warehouses:  COLUMBUS.  WIS.;  CHICAGO.  ILL. 
CRCO  Repretentativea: 

JAS.  Q.  LEAVITT  &  CD..  OGDEN.  UTAH,  and  SEATTLE.  WASH. 
W.  D.  CHISHOLM.  NIAGARA  FALLS.  CANADA 
A.  K.  ROBINS  &  CO..  Inc..  BALTIMORE.  MD. 
LENFESTEY  SUPPLY  CO..  TAMPA.  FLA.  435  A 


Plain. 

Varnished. 

Embossed. 

THE 

Simpson  &  Doeller 

CO. 

BAl-TlMORE,MD. 


ROBCO  Container  Sealer 


Will  seal  any  size  Carton.  All  steel  construction  mounted  on 
casters.  Built  in  any  capacity.  Advise  size  of  cartons  used 
and  will  quote  accordingly. 

A.  K.  ROBINS  &  COMPANY.  INC. 

Caterers  to  Canners 

f  n  BALTIMORE  -  -  MARYLAND 
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Tl^  breeding  and  growing  o£  peas  for  seed 
business  in  which  we  have  specialized 
since*  1876.  That  experience  is  worth  some¬ 
thing  ;  it  is  back  of  every  bag  of  seed  we  send 
out  and  is  your  assurance  of  quality. 

WE  GROW  PEASjOJ^LY 
IN  THE  wshr  \ 


-^rov/n  ^eet\cb*n  seed  is  famous 
^^s  a^d  vhali^y.  It  makes  a  beau- 
.pD^^nd  \does  well  in  any  climate. 
S^ROW^LL  OF  OUR  SWEET 
0<5rN  in  MINNESOTA 


Do  best  in  the  West,  where  the  Iqi 
days,  clean  soil,  and  life-givmg  a 
rigation  combine  to  make^n  rdc 
for  the  development^of  clise^ 
strains.  \ 

WE^GROW  BEflks  0!« 

^  Xin^heNveot  ^ 


3^8^ WASHINGTON  ST.  -  -  -  CHICAGO,  P  L. 
Breeders  and  Growers  of 

P'EAS— BEANS— SWEET  CORN 


